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can  recommend  Dentinox 
with  confidence. 

Colic  Drops  for  even  the 
lyoungest  baby.  The  active 
ingredient,  Dimethicone, 
works  quickly  to  disperse 
the  bubbles  of  ingested  air 
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drug,  has  no  effect  on  the 
central  nervous  system  and 
won't  mask  other  symptoms. 

Tried  and  trusted  Dentinox 
Teething  Gel  takes  the  pain 
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is  specially  formulated 
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The  Pharmaceutical  Services  Negotiating  Committee 
appears  to  be  getting  close  to  going  on  the  offensive 
over  what  it  sees  as  consistent  abuses  of  the 
procedure  drawn  up  under  the  Clothier  Regulations  for 
settling  rural  dispensing  disputes.  In  an  uncharacteristic 
announcement  this  week  PSNC  announced  it  would  be 
indemnifying  Sawtry  pharmacist  Bhupendra  Lakhani  for 
any  legal  costs  incurred  in  the  fight  to  keep  his  contract 
(p668).  PSNC  has  helped  out  before  in  similar  cases  where 
it  has  considered  a  point  of  principle  to  be  at  stake ,  but  has 
usually  been  anxious  to  play  down  its  involvement  to  avoid 
rocking  the  boat  politically. 

There  is  also  an  intention  to  seek  changes  in  the  way  the 
compensation  scheme  operates.  PSNC  has  for  some  time 
been  concerned  that  decisions  on  rurality  are  not  being 
settled  at  dispensing  subcommittee  level  but  are  going  to 
the  Rural  Dispensing  Committee  on  appeal.  This  simple 
step  makes  the  disenfranchised  party  eligible  for 
compensation.  It  has  been  suggested  that  appeals  are  being 
made  unnecessarily  and  the  compensation  funds  '  'milked' ' 


as  a  result.  PSNC  is  seeking  a  meeting  with  the  General 
Medical  Services  Committee  to  ensure  the  compensation 
fund  is  used  as  it  was  intended  it  should  be  —  to  ease  the 
transition  period  following  an  RDC  decision.  Compensation 
clearly  may  not  be  necessary  or  justifiable  in  some 
circumstances. 

PSNC  says  it  is  concerned  at  the  rumblings  over  rural 
dispensing.  Opinions  tend  to  be  coloured  by  cases  like 
Writtle,  Sawtry  etal,  all  places  were  pharmacists  have  been 
involved  in  "defensive"  actions.  Further  confusion  has 
arisen  from  a  number  of  misleading  and  poorly  researched 
articles  in  the  medical  Press,  particularly  relating  to  the 
relative  costs  of  GP  and  pharmacist  dispensing.  But  the 
facts  are  that  pharmacy  applications  through  the  RDC  were 
up  48  per  cent  last  year,  the  majority  were  successful  and 
in  most  cases  the  system  works  acceptably. 

What  is  needed  is  some  fine  tuning  and  stronger  efforts 
from  all  quarters  to  ensure  that  rural  matters  are  dealt  with 
in  the  spirit  intended  when  the  Clothier  agreement  was 
reached. 
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Full  PGC  backs 
new  fee  structure 


Scotland's  new  fee  structure 
received  the  backing  of  an 
"overwhelming  majority"  of  the 
full  retiring  Pharmaceutical 
General  Council  in  Edinburgh  on 
April  12. 

The  PGC  says  that  acting 
chairman  Graeme  Millar  used  a 
specially  prepared  projection 
display  to  show  that  the  new  scale 
fees  of  128p,  58p  and  47p  would, 
as  opposed  to  the  December  13 
offer  of  116p,  68p  and  55p,  result 
in  an  average  increase  in 
remuneration  of  £3,400  per 
pharmacy. 

Mr  Millar  said  the  key  to  the 
negotiations  with  the  Home  and 
Health  Department  was  the  fact 
that  following  the  remuneration 
survey  results,  which  were 
double  checked  by  PGC  officials, 


no  extra  money  was  available  to 
redress  any  cost  imbalance,  so  a 
redistribution  had  to  take  place. 

'  'Thus  was  a  unique  situation, 
said  Mr  Millar.  "Restructuring 
the  fees  on  a  fairer  basis  was 
indeed  a  bold  move,  but  to  have 
done  anything  else  would  have 
been  dishonest." 

Mr  Millar  said  it  was  essential 
to  provide  a  firm  foundation  for 
future  negotiations  under  the 
Government's  imposed  new 
system.  However,  he  agreed 
communications  between  the 
PGC  and  contractors  might  need 
to  be  improved;  the  newly  elected 
PGC  will  examine  the  question. 
■  The  PGC  has  also  discounted 
suggestions  that  the  smallest  of 
Scotland's  contractors  may  have 
been  underpaid  since  1979. 


In  a  letter  to  Johnstone 
pharmacist  Graeme  Park,  PGC 
secretary  Dr  Colin  Virden  says 
that  at  the  Edinburgh  meeting 
organised  by  former  PGC 
chairman  Stephen  Woods,  PGC 
acting  chairman  Graeme  Millar 
had  not  said  that  small  contractors 
had  been  underpaid  since  1979, 
but  that  the  last  major 
restructuring  exercise  had  been 
done  in  that  year. 

A  positive  decision  not  to  fully 
remunerate  smaller  contractors 
was  part  of  the  new  contract 
arrangements,  said  Dr  Virden, 
but  he  added  that  it  would  be 
neither  wise  nor  possible  to  seek 
to  make  good  any  shortfall  now, 
because  of  changes  in  shop  profile, 
prescription  numbers  and  drug 
costs  since  1984. 


Tories  defend  NHS  charges 


There  is  no  evidence  that 
increasing  prescription  charges 
deters  people  from  getting  the 
medicines  they  need,  Roger 
Freeman,  Junior  Health  Minister, 
told  the  Commons  last  week. 

Last  year,  when  a  20p 
increase  was  imposed,  346.5 
million  items  were  dispensed  in 
England  —  an  increase  of  11 
million  over  the  1987  figure  (itself 
13  million  over  the  1986  figure). 
Apart  from  1985,  when  the  limited 
list  was  introduced ,  the  number  of 
prescriptions  dispensed  has  risen 


regularly  since  1981 .  Mr  Freeman 
was  joined  by  other  Conservative 
MPs  in  reminding  Labour  critics 
that  a  Labour  Government  first 
introduced  prescription  charges. 

Mr  Freeman  rejected  Labour 
charges  —  supported  by  some 
Conservative  backbenchers  - 
that  events  had  disproved 
predictions  made  by  Health 
Secretary  Kenneth  Clarke,  that 
market  forces  would  mitigate  the 
effect  of  the  Government's 
decision  to  abolish  free  sight  tests. 

Labour's   shadow  health 


secretary  Robin  Cook  said  Boots, 
which  catered  for  26  per  cent  of 
the  market,  charged  £10-50  for  an 
eye  test.  A  Labour  Party  survey 
had  shown  that  independent 
opticians  charged  between 
£10-50. 

Mr  Cook  argued  that 
competition  within  the  health 
service,  far  from  forcing  prices 
down  as  Mr  Clarke  had  predicted, 
had  the  effect  of  driving  them  up. 
The  profession  had  warned  that 
the  charge  for  eye  tests  would  be 
between  £10  and  £15. 


"Looks  like  these  Council  members  need  a  bit  of  extra  supervision..." 


PSNC  offers 
legal  costs 
at  Sawty 

Mr  Bhupendra  Lakhani,  the 
Sawtry  pharmacist  who  has  had 
his  contract  revoked  by 
Cambridgeshire  FPC  in  a  rural 
dispensing  wrangle,  is  to  be 
indemnified  by  the  Pharmaceutical 
Services  Negotiating  Committee 
for  any  legal  costs  he  may  incur. 

PSNC  has  in  the  past 
discreetly  supported  rural 
pharmacists  when  it  was  felt  a 
point  of  principle  was  at  stake.  Its 
more  public  announcement  on  this 
occasion  signals  a  tougher  stance 
from  the  Committee  on  what  it 
considers  to  be  abuses  of  the 
Clothier  procedure. 

Mr  Lakhani  applied  for  outline 
consent  in  June  1987.  which  was 
subsequently  granted  by  the  Rural 
Dispensing  Committee  and 
confirmed  after  an  appeal  by 
dispensing  doctors  was  turned 
down.  However,  the  doctors 
obtained  a  judicial  review  of  the 
decision,  which  was  quashed  due 
to  procedural  irregularities. 

The  Secretary  of  State  has 
since  announced  that  there  will  be 
an  oral  hearing  to  determine  the 
original  application,  but  no  date 
has  yet  been  set.  Cambs  FPC  told 
Mr  Lakhani  in  a  letter  dated 
March  8  that  following  legal  advice 
his  contract  was  being  withdrawn 
and  it  would  be  inappropriate  for 
him  to  continue  to  dispense. 

Mr  Lakhani  contends  the  FPC 
has  no  right  to  withdraw  his 
contract  and  is  seeking  a  judicial 
review  of  that  decision  which  will 
be  heard  in  the  High  Court  on  May 
2.  At  the  same  time  he  is  seeking 
interim  relief  to  ensure  that  the 
FPC  continues  payments  until  a 
full  hearing  takes  place. 

PSNC  supports  Mr  Lakhani's 
contention  that  Cambs  FPC  has 
acted  ultra  vires  in  withdrawing  his 
contract.  It  is  also  pointed  out  that 
the  dispensing  GPs  and  Treasuryl 
solicitors  representing  the 
Department  of  Health  reached 
agreement  without  serving) 
papers  on  Mr  Lakhani. 
■  The  much  delayed  hearing  on 
Britain's  longest  running  rural 
dispensing  dispute  at  Writtle  in 
Essex  finally  concluded  last 
Wednesday,  but  it  will  be  June 
before  the  outcome  is  known. 


Janssen  would  like  to  point  out  thaM 
on  their  insert  in  this  week's  C&Hl 
the  PIP  codes  for  Sporanox  and! 
Prepulsid  have  been  transposed.! 
The  correct  codes  are  Sporanox  4ii! 
caps  (233-122),  and  Prepulsid  112;:, 
tabs  (020-420).  They  apologise  foil 
any  inconvenience  caused.! 
Janssen  Pharmaceutical  Ltd.  Tel: 
0235  772966. 
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Short  time  on  health 


Herbal  fees 
'a  threat' 

lanufacturers  of  herbal 
ledicines,  who  have  been 
aulking  at  the  cost  of  product 
cences  under  the  system 
itroduced  this  month  with  the 
/ledicines  Control  Agency,  are  to 
reef  Junior  Health  Minister 
toger  Freeman  in  May. 

The  cost  of  licences  could 
esult  in  five  to  eightfold  price 
ureases  for  herbal  medicines, 
/arned  Tory  MP  Peter  Rost 
uring  a  Commons  debate  on  an 
rder  introducing  the  new 
censing  system.  He  said  Potter's 
Herbal  Supplies)  of  Wigan  had 
■rotested  that  after  making  herbal 
emedies  for  over  176  years,  the 
lost  serious  threat  to  their 
xistence  was  the  Department  of 
lealth. 

Mr  Rost,  a  Parliamentary 
onsultant  for  the  Natural 
/ledicines  Society,  endorsed  the 
ompany's  view  that  the 
iovernment's  action  would  leave 
he  UK  market  for  "green" 
latural  medicines  open  to  other 
iC  members. 

Mr  Freeman  emphasised  that 
he  fees  are  being  set  for  one  year 
inly  and  will  take  account  of  the 
■xperience  gained  over  that  time. 

Under  the  old  licensing  system 
he  cost  of  a  product  licence  was 
elated  to  turnover.  A  number  of 
latural  medicine  manufacturers 
icld  hundreds  of  licences  (for 
vhich  they  now  have  to  pay  a  flat 
ate  fee)  for  products  with  a  very 
ow  turnover.  The  huge  increase 
n  overheads  could  mean  it 
lecomes  uneconomic  to  list  so 
nany  products.  Weleda,  for 
'xample,  hold  over  3,000  licences 
>ut  have  what  they  consider  a 
easonable  turnover  on  only  80. 

Discount 
inquiry  goes 
ahead 

i  discount  inquiry  is  to  take  place 
iter  this  year,  with  the  results  to 
e  applied  from  April  1,  1990 
istead  of  being  backdated  to  the 
ear  in  which  the  inquiry  took 
lace,  as  has  happened  in  the  past. 

PSNC  and  the  Department  of 
jlealth  agreed  to  an  inquiry  in  the 
st  round  of  negotiations.  The 
40  contractors  in  the  sample  will 
e  notified  in  May,  with  a 
uestionnaire  following  late  June. 

PSNC  reminds  contractors 
]iat  it  is  now  part  of  their  terms  of 
brvice  to  take  part  in  such 
jquiries.  PSNC  will  make  the 
sual  ex  gratia  payment. 


Most  community  pharmacists 
spend  less  than  half  an  hour  a  day 
advising  people  on  general  health. 
Unless  there  is  some  sort  of 
remuneration  for  such  work  then 
development  of  pharmacists' 
educative  role  is  going  to  be 
limited,  according  to  a  Health 
Education  Authority-sponsored 
survey  carried  out  in  the  North 
East  Thames  Region  between 
1985  and  1987. 

The  survey,  published  last 
week,  shows  that  of  around  500 
pharmacies  which  responded  to  a 
postal  questionnaire,  staff  in  77 
per  cent  spent  half  an  hour  or  less 
a  day  giving  advice  on  health 
(excluding  time  spent  advising  on 
dispensed  and  OTC  medicines). 

The  report's  authors  Adrian 
Shafford,  district  pharmaceutical 
officer,  Barking  Havering  and 
Brentwood  and  Katherine 
Sharpe,  health  promotion  officer, 
research,  West  Lambeth  Health 
Authority,  also  conclude  that  any 
decision  about  fees  for  health 
education  should  take  into  account 


The  response  to  the  National 
Pharmaceutical  Association's 
"Stop  the  louse"  campaign  has 
been  overwhelming,  says  NPA 
Press  officer,  Tanya  Turton. 

Requests  for  local  interviews 
and  further  information  have  been 
received  from  17  local  radio 
stations.  And  the  demand  for 
information  from  schools  has 
prompted  the  NPA  to  send  3,000 


The  Pharmaceutical  Services 
Negotiating  Committee  is  taking 
steps  to  ensure  it  is  consulted  by 
the  Department  of  Health  in  any 
future  decisions  on  pharmacy 
remuneration,  following  the 
abolition  of  the  cost-plus  contract 
earlier  this  year. 

Advice  from  a  leading  counsel 
supports  PSNC's  view  that  the 
Department's  unilateral  action  at 
the  turn  of  the  year  did  not  amount 
to  proper  consultation. 

It  has  been  stressed  by  PSNC 
throughout  the  recent 
negotiations  that  the 
remuneration  agreement  reached 
for  1989/90  is  without  prejudice  to 
future  discussions. 

Counsel  has  advised  PSNC 
that  since  it  is  recognised  by  the 
Secretary  of  State  as  the 
representative  body  of  chemist 


that  the  average  time  taken  to  deal 
with  general  health  inquiries  is 
about  twice  (five  to  ten  minutes) 
that  take  to  answer  inquiries 
related  to  symptoms,  OTC 
medicines  and  dispensed 
medii  ines  (two  to  foui  minutes). 

Lack  of  qualified  technicians 
may  also  be  a  barrier  to 
developing  a  health  education  role 
they  say.  Less  than  one  in  six  of 
the  509  pharmacies  surveyed 
employed  a  qualified  technician. 
Similarly,  the  majority  —  74  per 
cent  -  employed  only  one 
pharmacist. 

The  second  part  of  the  survey 
involved  45  pharmacies  keeping  a 
diary  record  of  inquiries  over  a 
two  week  period;  859  health 
inquiries  dealt  with  by  pharmacists 
and  488  dealt  with  by  counter 
assistants  were  recorded. 

Copies  of '  'The  pharmacist  as 
health  educator"  are  available 
from  the  supplies  department, 
Health  Education  Authority, 
Hamilton  House,  Mabledon  Place, 
London  WC1H9TX. 


leaflets  and  posters. 
■  Cromer  Titterton  have  been 
reappointed  as  the  NPA's 
advertising  agency,  following 
some  difficulties  in  their 
relationships.  This  will  mean  that 
problems  and  delays  will  be 
avoided  in  campaigns  planned  for 
later  this  year.  The  NPA  has  a 
budget  of' £550,000  a  year  for 
advertising,  held  since  1983. 


contractors,  it  has  a  legitimate 
expectation  to  be  consulted  on  the 
future  parameters  for  negotiation, 
so  it  can  assess  the  appropriate- 
ness of  any  proposals. 

PSNC  solicitors  have  drawn 
the  Department's  attention  to  a 
legal  judgment  setting  out  what 
PSNC  chairman  David  Sharpe 
says  is  a  "fair  and  equitable 
definition"  of  consultation,  in  an 
attempt  to  ensure  that  in  future 
there  will  be  proper  talks. 

The  judgment  —  R  v  Secretary 
of  State  for  Social  Services  ex-parie 
Association  of  Metropolitan 
Authorities  (1986)  —  states:  "The 
essence  of  consultation  is  the 
communication  of  a  genuine 
invitation  to  give  advice  and  a 
genuine  receipt  of  that  advice.  It 
must  go  without  saying  that  to 
achieve  consultation  sufficient 


Heinz 
saboteur 
search  moves 
to  Oxford 

Police  are  now  investigating  five 
incidents  of  tampering  with  Heinz 
baby  food  in  the  South  of  England. 

In  the  fifth  case  this  week,  a 
nine-month-old  baby  was  taken  to 
hospital  after  chewing  on  a  small 
piece  of  razor  blade  from  a  Heinz 
puree  jar. 

Sainsbury's  in  Rosehill, 
Oxford,  where  the  jar  was 
purchased,  have  withdrawn  all 
similar  jars  of  baby  food  and  have 
asked  mothers  to  return  any 
bought  between  April  7  and  15. 

Police  in  Oxford  have  now- 
joined  colleagues  from 
Southampton,  Worthing  and 
Essex  in  the  hunt  for  saboteurs.  In 
the  first  incident  in  Essex  a  few 
weeks  ago,  caustic  soda  was 
found  in  a  Heinz  jar,  again 
purchased  from  Sainsbury's.  In 
three  more  recent  incidents  in 
Southampton  and  Worthing,  glass 
was  found  in  jars  of  babyfood 
purchased  in  Boots  and  Circle  K 
convenience  stores. 

Heinz  were  quick  to  warn  of 
the  latest  incident  on  Monday,  and 
the  story  was  picked  up  by  most 
national  media.  The  company  is 
advising  mothers  to  check  Heinz 
jars  carefully  for  signs  of 
tampering  before  feeding  their 
babies,  especially  making  sure  the 
lid  seal  is  intact. 


information  must  be  supplied  by 
the  consulting  to  the  consulted 
party  to  enable  it  to  tender  helpful 
advice.  Sufficient  time  must  be 
available  for  such  advice  to  be 
considered  by  the  consulting 
party".  This  judgment  sets  out 
precisely  what  PSNC  can 
legitimately  expect  from  the 
Department  of  Health,  according 
to  Mr  Sharpe. 

The  DoH  says  it  "would  be 
happy  to  have  further  talks  about 
the  way  in  which  remuneration 
will  in  future  be  determined ' ' . 

PSNC  officials  next  meet  the 
Department  on  June  28  to  fix 
parameters  of  future  negotiations. 
They  are  hoping  at  an  early  stage 
to  find  out  which  parts  of  PSNC '  s 
"shopping  list"  are  likely  to  be 
acceptable  to  the  DoH  for  further 
discussion. 


Bad  news  for  lice 


PSNC  defines  'consultation'  for 
benefit  of  DoH 
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Drug  budgets  —  a 
disaster  for  industry 
and  patients 


The  application  of  indicative  drug 
budgets  to  apply  downward 
pressure  on  costs  could  spell 
disaster  for  innovative  industry 
and  patients  alike,  according  to 
David  Godfrey,  retiring  president 
of  the  Association  of  the  British 
Pharmaceutical  Industry. 

How  tightly  would  the  overall 
lid  be  pressed  down  on  the  FPS 
medicines  bill?  Would  doctors  be 
discouraged  from  running 
screening  programmes?  Could  a 
proportion  of  doctors  be 
disinclined  to  take  on  to  their  lists 
the  elderly  and  chronically  sick 
because  of  budgetary  constraints? 
These  questions,  prompted  by 
the  health  White  Paper,  were  put 
by  Mr  Godfrey  to  guests  - 
including  Health  Secretary 
Kenneth  Clarke  —  at  the  ABPI 
annual  dinner  last  week.  "If  a 
budget  is  to  be  consistent  with  the 
practice  of  good  medicine  for  all, 
then  it  needs  to  be  flexible  and 
responsive,"  he  said. 

Another  major  ABPI  concern 
was  the  local  formularies  which 
might  appear  to  provide  useful 
guidance  for  prescribers,  but 
could  develop  into  something  very 
different.  "A  formulary,  a  list, 
selects  and  freezes  the  choice. 
The  majority  of  products  will  be 
excluded.  Is  price  the  determining 
factor?  Is  cheaper  better?  How  do 
we  ensure  that  new  products  are 
given  a  chance  to  become 
accepted?"  Mr  Godfrey  asked. 

And  he  told  the  Secretary  of 
State  that  industry  was  certainly 
not  opposed  "root  and  branch"  to 
the  White  Paper.  "Far  from  it, 
since  we  recognise  the  value  of 
good  management  for  creating  an 
even  better  NHS." 

But  while  the  health  service 
was  naturally  concerned  to  get 
value  for  money,  the  purpose  of 
medicines  was  not  always  simply 
to  effect  savings.  The 
maintenance  of  health  and  the 
improvement  in  the  quality  of  life 
were  even  more  important 
reasons  for  using  medicines.  "If 
the  savings  case  was  paramount, 
death  would  be  the  cheapest 
option  of  all.  But  it  is  not  one  that 
has  a  particular  appeal  to 
patients!" 

Dr  Hiroshi  Nakajima,  director- 
general,  World  Health 
Organisation,  responding  to  Mr 
Godfrey's  toast  to  the  guests,  said 
the  broad  challenge  of  upgrading 
the  quality  and  standards  of  health 
care  was  an  international  one  with 
limits,  the  world  over,  in  the 


financial  support  that 
governments  could  provide. 
' '  Health  care  costs  are  rising  far  in 
excess  of  inflationary  trends  not 
least,  ironically,  because  of  the 
introduction  of  sophisticated  new 
technologies." 

On  the  one  hand,  research- 
based  companies  were  committed 
to  sustaining  the  innovative 
process  and  to  seek  a  worthy 
return  on  their  investment  of  high- 
risk  capital,  said  Dr  Nakajima. 
While  governments  were  bound 
to  contain  drug  costs  through 
efforts  to  rationalise  prescribing 
practices  and  through  market 
controls. 

He  said  the  companies  that  the 
ABPI  represents  remain 
indispensable  to  effective  health 
care.  "This  derives  from  their 
rigorously  guarded  reputation  of 
producing  products  to  the  highest 
standards. 

"Medicines  must  not  only  be 
safe,  effective  and  of  assured 
quality;  they  must  be  formulated 
and  packaged  in  a  way  that 
assures  their  acceptability, 
bioavailability  and  stability;  and 
this  must  be  complemented  by 
reliable  and  comprehensive 
prescribing  information,  so  as  to 
ensure  proper  utilisation,"  Dr 
Nakajima  said. 

All  of  these  services  needed 
considerable  investment,  yet 
governments  required  medicines 
at  the  most  reasonable  available 
costs,  provided  quality  was  not 
compromised  to  the  extent  that 
safety  was  at  issue.  "Generic 
competition  is  consequently 
inevitable  if  only  because  it  offers 
the  simplest  form  of  protection 
against  abuse  of  monopoly 
interests.  Nonetheless,  you  have 
a  legitimate  concern,  shared 
within  the  public  sector,  that  this 
competition  must  be  fairly-based 
and  subject  to  adequate  control. ' ' 

Dr  Nakajima  said  that  as  more 
companies  became  engaged  in 
manufacture,  as  starting  materials 
and  finished  products  were  moved 
around  the  world  in  ever  more 
complex  ways,  the  infrastructure 
of  control  could  become  strained 
beyond  breaking  point.  Concern 
about  the  inadmissible  scale  of 
international  trade  in  counterfeit 
and  spurious  medicines  had  been 
expressed  in  a  resolution  adopted 
last  year  by  the  World  Health 
Assembly.  "The  solution  lies  in 
effective  preventive  action, 
particularly  in  rigorous 
implementation    of  WHO's 


Certification  Scheme  on  the 
Quality  of  Pharmaceutical 
'Products  Moving  In  International 
Commerce'  and  in  supporting 
developing  countries  in  their 
efforts  to  institute  practicable 
licensing  systems  that  are  attuned 
to  their  needs." 


Fake  Ventolin 
seized  at 
Heathrow 

Allen  &  Hanburys  are  warning 
pharmacists  to  be  on  the  lookout 
for  counterfeit  packs  of  Ventolin 
inhalers,  after  a  consignment  of 
200  packs  was  intercepted  at 
Heathrow. 

Parent  company  Glaxo  say 
there  is  no  evidence  that  any  of 
the  suspect  product  has  entered 
the  UK  market,  but  they  have 
asked  pharmacists,  in  a  letter  sent 
out  last  week,  to  bring  any  offer  of 
the  products,  which  are 
unlicensed  in  terms  of  the 
Medicines  Act,  to  the  attention  of 
the  Department  of  Health. 

The  inhalers  seized  contained 
salbutamol  and  were  "within 
specification",  say  Glaxo,  and, 
according  to  the  Department  of 
Health,  would  not  appear  to 
present  any  hazard  to  patients. 

Glaxo  say  the  inhalers  were 
seized  at  Heathrow  on  March  15, 
apparently  from  a  passenger  going 
through  the  red  channel,  who  had 
insufficient  documentation  for  his 
onward  journey  to  Africa.  C&D 
understands  that  Customs  men 
were  not  looking  for  counterfeit 
drugs. 

The  confiscated  consignment 
of  200  inhalers  were  labelled  at 
Ventolin  with  a  batch  number 
3kQ977  and  Product  Licence 
number  0045/5022.  Glaxo  say  the 
batch  number  is  not  one  of  theirs 
and  the  PL  number  quoted  is  out 
of  date.  Packaging  of  product  is 
counterfeit  and  the  carton  and 


Dr  Nakajima  predicted  that 
everyone  would  become  attuned 
as  much  to  the  concept  of  cost- 
effectiveness  of  medicines  as  to 
their  benefit-risk  ratios .  "Unless 
we  do,  we  will  have  no  objective 
means  of  discussing,  let  alone 
establishing,  priorities." 


leaflet  (printed  in  English  and  I 
French)  do  not  comply  with  Glaxo  1 
requirements. 

The  company  says  that  all  I 
Ventolin  inhalers  manufactured  by  a 
Allen  &  Hanburys  in  the  UK  and  i 
supplied  through  the  company's  I 
approved  UK  channels  have  j 
tamper-evident  packs. 

The  finding  of  counterfeit  j 
Ventolin  comes  less  than  two  i 
months  after  Glaxo  alerted  I 
pharmacists  to  the  presence  of  I 
counterfeit  Zantac  and,  according  p 
to  Tuesday's  Times,  counterfeit  '& 
drugs  have  been  coming  into  the  I 
UK  for  the  past  five  years. 


PL(PI)  update 

The  following  Product  Licences 
(Parallel  Import)  have  been 
published  in  the  London  Gazette. 
Alan  Pharmaceuticals 

5401/0086  Cordarone         Amiodarone  HCI 
200mg 

Discount  Pharmaceuticals  Ltd 

8223/0073  ModuretiG.        Amilonde  HCI 
tablets  anhydrous  5mg, 

hydrochlorothia- 
zide 50mg 

8223/0052  Tagamet  400mg  Cimetidine  400mg 
8223/0031  Timoptol  Cd^o  Timolol  maleate 
eye  drops         6.83mg  =  5mg 
base 

Dowelhurst  Ltd 

5662  0122  Froben50mg     Flurbiprofen  50mg 

Pharmaceuticals  International  (UK)  Ltd 

5351  0045  Gaviscon  liquid   Sodium  alginate 
500mg.  sodium 
bicarbonate 
267mg.  calcium 
carbonate  160mg 
(all  per  10ml) 

Spectrum  Marketing 

3787/0101  Azantac  150mg  Ranitidine  HCI 
tablets  168mg  =  ISOmg 

base 

Whitworth  Pharmaceuticals  Ltd 

4432  0168  Fluanxoilmg  Flupenthixol 

dihydrochlonde 
1  65mg 


David  Godfrey  (left),  retiring  president  of  the  Association  of  the  British 
Pharmaceutical  Industry,  greets  Dr  Hiroshi  Nakajima,  director 
general  of  the  World  Health  Organisation  and  guest  speaker  at  the 
annual  dinner,  while  ABPI  director  Dr  John  Griffin  looks  on 
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Myocrisin 
recalled 

May  &  Baker  say  there  have  been 
reports  of  packs  of  Myocrisin 
20mg  injection  containing  some 
ampoules  labelled  Myocrisin 
50mg. 

As  a  precaution,  the  company 
is  recalling  the  following  batches: 
Myocrisin  20mg  DA3696  Lot 
A2039  and  DA3336  Lot  2039, 
1988  and  with  a  "use  by"  date 
[uly  1991,  and  Myocrisin  50mg 
DA2940  Lot  2015,  all 
manufactured  in  July  1988  and 
with  a  July  1991  "use  by"  date. 

Pharmacists  should  return  any 
stocks  of  the  above  batches  to 
"Returned  Goods  Store  —  for 
attention  of  Mr  C.  Bloor"  at 
Rhone  Poulenc  Ltd,  Dagenham, 
attaching  the  wholesaler's  name 
for  credits. 

Faulty  CRCs 
recalled 

Evans,  Cox  and  Panpharma  are 
recalling  a  number  of  their 
products  with  child  resistant  caps 
manufactured  by  Johnsen  and 
Jorgensen,  which  have  been  found 
to  be  defective.  The  products  are 
Panpharma  Propain  tablets  100; 
Cox  paracetamol  tablets  100;  Cox 
Relcofen  tablets  200mg  and 
400mg  packs  of  20;  Evans 
paracetamol  tablets  25,  50  and 
100;  Evans  ibuprofen  tablets 
200mg,  24.  The  quality  of  the 
tablets  is  not  affected,  say  the 
companies. 

About  5  per  cent  of  these 
containers  can  be  opened  when 
the  steps  on  the  lid  and  the 
container  are  not  lined  up  with 
each  other.  The  containers  can  be 
identified  by  a  circular  cap  winch  is 
printed  with  the  instructions  in 
black  ink.  Packs  with  embossed 
instructions  are  not  affected. 

The  companies  are  requesting 
the  withdrawal  of  all  the  above 
packs  from  stock.  Johnsen  and 
lorgensen  are  publicising  the 
potential  hazard  in  four  national 
lewspapers,  and  ask  that 
jharmacists  replace  faulty  packs 
ffld  reassure  the  public.  Any 
sacks  returned  by  the  public,  and 
hose  withdrawn  from  stock,  will 
)e  credited  or  replaced  say 
ivans,  Cox  and  Panpharma. 

Hie  Health  and  Safety  Executive  has 

published  a  third  booklet  in  the 
series  prepared  by  the  Asbestos 
Manufacturing  Industry  Working 
jroup  which  deals  with 
'Protective  Clothing,  Changing 
ind  Washing  Facilities  for 
Asbestos"  (£3.00,  HMSO  or 
booksellers). 


TOPICAL  REFLECTIONS 


'Readers' 


Twice  I've  been 
approached  by  reps  anxious 
to  sell  me  their  ranges  of 
reading  glasses  —  only  for 
use  by  people  with 
presbyopia.  Which  is  all 
right  I  suppose  for 
Presbyterians,  not  that  they 
have  any  more  sight  defects 
than  anyone  else,  eg 
Anglobyopians  and 
Cathobyopians. 

My  difficulty  is  that  I  am 
next  door  to  an  optician,  a 
friend  of  mine.  How  can  I 
flog  these  reading  aids, 
when  I  know  the  checks  he 
makes  on  eyes  regularly 
show  up  conditions  which 
call  for  medical  intervention?  The  selling 
pitch  now  appears  to  be  in  offering  a  spare 
pair  of  reading  glasses.  My  optician  is  not 
going  to  stock  these  cheaper  glasses,  so 
I  am  hovering. 

Maybe  I  should?  What  is  your 
experience? 


What  price 
my  time? 


Touchy! 


Absolutely  browned  off!  The  script  was 
for  five  items  for  an  old  lady  in  a  rest  home. 
Not  one  quantity  equated  to  any  sensible 
period,  since  of  the  five,  only  two  specified 
a  quantity.  None  of  the  products  indicated 
dose,  and  two  were  without  strength. 

I  rang  the  home.  They  didn't  know.  So 
I  contacted  the  surgery.  Believe  it  or  not, 
the  GP  had  not  entered  the  vital  details  in 
the  records  either.  I'm  afraid  I  got  rather 
shirty  and  made  some  direct  comments  on 
the  matter  and  asked  the 
receptionist/script  writer  to  realise  it  was 
critical  to  the  patient's  welfare,  etc.... 

The  GP  phoned  me  himself  later.  I  had 
upset  his  staff.  "Dead  right" ,  I  agreed.  I 
intended  to  because  this  particular 
practice  was  notorious  for  the  poor  quality 
of  instructions  to  pharmacists  which 
frequently  involved  them  in  a  vast  amount 
of  unnecessary  confirmation.  Would  he 
take  steps  to  improve  matters?  Silence... 
"Er  yes,  I'll  see  what  I  can  do." 


Sunday  found  me  strangely 
disinterested  in  the  health 
giving,  deep  breathing,  leg 
stretching  ramble  I  had 
wittered  on  about  during  the 
past  week.  So  instead  I  felt 
obliged  to  tackle  some  of  the 
jobs  around  the  house. 
Gratefully  I  accepted  the  list 
of  leaking  things  needing 
attention.  Tap 
washers... yes,  tick  them 
off. .  .a  doddle;  replace  inlet 
valve  on  washing  machine, 
cold  water  one.  The  repair 
man  said  he  would  do  it  — 
cost  £10  for  the  part,  £27  for  call  out  and 
labour!  We  bought  the  replacement  and 
after  only  an  hour's  work  the  thing  was 
done.  Only  it  wasn't  the  cold  but  the  hot 
that  was  duff. 

I'm  still  pondering  the  £27  visit  fee  for 
the  repairman.  My  domiciliary  visits  have 
taken  up  to  an  hour  on  occasions,  when  I 
have  confused  patients  to  help.  And  my 
calls  are  made  in  my  own  time,  either 
during  lunch  time  or  on  my  way  home  in 
the  evening.  What  price  my  time?  Or 
yours? 


Sales  down 

I  used  to  sell  Elida  Gibbs  products  across 
their  whole  range.  This  came  to  a  halt 
when  they  informed  me  that  as  I  couldn't 
meet  their  new  requirement  of  30  cases 
every  journey  cycle  (two  months)  they 
were  closing  my  account.  I  could  get  their 
goods  from  the  wholesaler.  Well,  I  can't. 

One  example  is  large  Harmony 
hairspray.  So  sales  have  dropped  to  less 
than  one  third  of  former  levels,  say  7-10 
cases  every  two  months.  Fortunately 
Beecham  and  Reckitt  are  sending 
representatives  who  more  than 
adequately  fill  the  bill.  But  what  a  pity  for 
the  good  relations  and  sales  built  over  20 
years.  Mad,  I  call  it,  just  to  throw  away 
good  business . . . 
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SCRIPT  SPECIALS 


Knoll  launch  Arythmol  for  hearts 


Knoll  have  launched  Arythmol  for 
the  prophylaxis  and  treatment  of 
ventricular  arrythmias.  Its  active 
ingredient  is  propafenone 
hydrochloride,  a  new  class  lc  anti- 
arrythmic  that  has  mild  beta 
blocking  properties,  that  may 
contribute  to  its  clinical  efficacy, 
say  Knoll. 

Arythmol  has  basic  local 
anaesthetic  and  membrane 
stabilising  effects  and  is  a  broad 
spectrum  antiarrythmic.  It  is  well 
tolerated  with  a  favourable  side 
effect  profile  and  has  shown  up  to 
60  per  cent  activity  in  refractory 
patients,  says  the  company. 
Manufacturer  Knoll  Ltd, 
Fleming  House,  71  King  Street, 
Maidenhead,  Berkshire,  SL6 
1DU 

Description  White  film-coated 
tablets  containing  propafenone 
hydrochloride  150mg  and  white, 
film-coated,  scored  tablets 
containing  propafenone 
hydrochloride  300mg 
Uses  Prophylaxis  and  treatment 
of  ventricular  arrhythmias 
Dosage  Treatment  should  be 
initiated  in  hospital  under 
cardiological  surveillance  which 
should  include  ECG  monitoring 
and  blood  pressure  control.  If 


QRS  interval  is  prolonged  by  more 
than  20  per  cent,  reduce  dose  or 
discontinue  until  ECG  returns  to 
normal  limits.  Adults  Initially 
150mg  three  times  daily 
increasing  at  a  minimum  of  three 
day  intervals  to  300mg  twice  daily 
and,  if  necessary,  to  a  maximum  of 
300mg  three  times  daily.  The 
tablets  should  be  swallowed 
whole,  after  food.  Elderly:  Higher 
concentrations  have  been  noted 
and  elderly  patients  may  respond 
to  a  lower  dose.  Arythmol  is 
extensively  metabolised  and  dose 
reduction  may  be  necessary  in 
hepatic  disease,  administer  with 
caution  in  renal  disease,  see  Data 
Sheet 

Side  effects  Dizziness,  nausea 
and  vomiting,  fatigue,  bitter  taste, 
constipation,  diarrhoea, 
headache,  blurred  vision  and  dry 
mouth  have  been  reported 
occasionally  and  particularly  with 
higher  doses.  Allergic  skin 
reactions  such  as  reddening, 
pruritus,  urticaria  and  exanthema 
may  occur  infrequently. 
Occasionally  postural  hypotension 
is  seen,  especially  in  the  elderly. 
Above  effects  disappear  after 
dose  reduction  or  discontinuation. 
Bradycardia,  sino-atrial, 


atrioventricular  or  intraventricular 
blocks  may  occur.  As  with  other 
anti-arrythmics  there  is  a  small 
risk  of  pro-arty thmic  events. 
Hypersensitivity  reactions  and 
seizures  have  been  reported 
rarely 

Contraindications,  warnings, 

etc  Uncontrolled  congestive  heart 
failure,  cardiogenic  shock  (except 
arrythmia  induced),  severe 
bradycardia,  uncontrolled 
electrolyte  disturbances,  severe 
obstructive  pulmonary  disease, 
marked  hypotension,  see  Data 
Sheet.  Adjustment  may  be 
required  in  patients  with 
pacemakers.  Do  not  use  in 
pregnancy.  Interactions  Arythmol 
has  been  shown  to  increase 
digoxin  plasma  levels  and  care 
should  be  taken  with  regard  to 
digitalis  toxicity.  Also  interacts 
with  warfarin,  cimetidine, 
propranolol,  metoprolol,  and 
quinidine,  see  Data  Sheet. 
Supply  restrictions  POM 
Packs  Blister  packs  containing  90 
by  150mg  tablets  and  60  by  300mg 
propafenone  hydrochloride  (both 
£19.98  trade) 

Product    licences  150mg 
0169/0015  and  300mg  /0016 
Issued  April  1989 


Sandostatin:  a  growth  hormone  inhibitor 


Sandostatin,  a  long  acting 
synthetic  analogue  of  the  naturally 
occurring  hormone  somatostatin, 
has  been  launched  by  Sandoz. 

It  inhibits  the  secretion  of 
growth  hormone  and  peptides  of 
the  gastroenteropancreatic 
endocrine  system  and  is  indicated 
for  the  relief  of  symptoms 
associated  with  certain 
carcinomas .  Sandostatin  is  not  an 
antitumour  therapy  and  is  not 
curative,  says  the  company 
Manufacturer  Sandoz 
Pharmaceuticals,  Frimley 
Business  Park,  Frimley, 
Camberley,  Surrey,  GU16  5SG 
Description  Ampoules 
containing  lml  of  a  clear, 
colourless  solution  of  octreotide 
acetate  equivalent  to  50,  100  and 
500mcg  of  octreotide 
Uses  Relief  of  symptoms 
associated  with 


gastroenteropancreatic  endocrine 
tumours,  carcinoid  tumours  with 
features  of  carcinoid  syndrome, 
VIPomas  and  glucagonomas 
Dosage  Adults  Initially  50  meg 
once  or  twice  daily  by 
subcutaneous  injection,  gradually 
increased  according  to  response 
to  200  meg  three  times  daily. 
Under  exceptional  circumstances, 
higher  doses  may  be  required. 
Maintenance  doses  are  variable. 
In  carcinoid  tumours,  if  there  is  no 
benefit  within  a  week,  therapy 
should  be  stopped 
Side  effects  Mainly  local  and 
gastrointestinal  including  pain, 
stinging,  tingling  and  burning  at 
site  of  injection  with  redness  and 
swelling,  anorexia,  nausea, 
vomiting,  abdominal  pain, 
diarrhoea  and  steatorrhea,  see 
Data  Sheet 

Contraindications,  warnings. 


etc  Hypersensitivity  to  the  drug. 
May  reduce  insulin  or  oral 
hypoglycaemic  requirements  in 
diabetics.  Thyroid  function  should 
be  monitored.  Reduces  intestinal 
absorption  of  cyclosporin  and 
delays  that  of  cimetidine.  Only  use 
in  pregnancy  in  compelling 
circumstances  and  avoid  during 
breast  feeding,  see  Data  Sheet 
Supply  restrictions  POM 
Packs  50mcg/ml  (£14.17); 
lOOmcg/ml  (£26.67)  and 
500mcg/ml  (£129.17,  all  prices 
trade) 

Pharmaceutical  precautions 

For  prolonged  use  should  be 
stored  in  a  refrigerator.  For  day- 
to-day  use  can  be  kept  at  room 
temperature  for  up  to  two  weeks 
Product  licences  50mcg/ml 
0101/0212;  100mcg/ml/0213and 
500mcg/ml  /0214 
Issued  April  1989 


MCR-50 
capsules 

Tillotts  Laboratories  are  launching 
a  slow  release  isosorbide 
mononitrate  formulation  —  MCR 
(Mono  Cedocard  Retard)  50 
capsules. 

The  hard  gelatin,  slow  release 
capsules  each  contain  50  mg 
isosorbide  mononitrate.  Each 
capsule  contains  white 
micropellets  which  are  formulated 
to  release  30  per  cent  of  the  dose 
initially  and  then  the  remaining  70 
per  cent  as  a  maintenance  dose. 
The  dose  for  angina  pectoris 
prophylaxis  is  one  capsule  in  the 
morning,  which  may  be  increased 
to  two  capsules  daily. 

The  product  licence  number 
for  the  Pharmacv  onlv  capsules  is 
0424/0081.  Calendar  packs  of  28 
capsules  have  a  basic  NHS  price  of 
£11.37.  Tillotts  Laboratories.  Tel: 
072750561. 


Volraman 

Eastern  Pharmaceuticals  are 
launching  a  brand  of  diclofenac 
sodium,  Volraman,  on  May  2. 

Two  strengths  will  be 
available,  25  and  50mg.  Both  are 
orange  enteric  coated  tablets  and 
the  50mg  strength  is  coded 
"V50"  on  both  sides.  The  dose, 
of  this  nonsteroidal 
antinfJammatory  agent,  is  a  total  of 
75-150mg  daily  in  two  to  three 
divided  doses  for  adults,  and 
l-3mg/kg  per  day  in  divided  doses 
for  children. 

Volraman  comes  in  packs  of 
100  tablets  (25mg  £8.25.  and 
50mg  £16.50,  both  prices  trade). 
Product  licence  numbers  are: 
4416/0124;  50mg/0125.  Eastern 
Pharmaceuticals  Ltd.  Tel:  01-569 
8174. 


Prepulsid  (last  week  p620)  is 
available  from  all  wholesalers  in 
packs  of  112,  representing  a 
month's  treatment,  say  Janssen. 
Though  the  product  is  being 
promoted  initially  to  hospitals,  the 
company  says  GP  referrals  are 
expected  due  to  the  long-term 
nature  of  its  indications.  Janssen 
Pharmaceutical  Ltd.  Tel:  0235 
772966. 
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Coloplast 
improve  set 

All  components  making  up  the 
Coloplast  irrigation  set  will  be 
available  on  FP10  from  May  1 ,  and 
a  number  of  changes  have  been 
made  to  the  system,  says  the 
company. 

The  water  bag  ( 1 51 1 )  has  been 
upgraded  to  include  a  digital 
temperature  recording.  Optimal 
temperature  is  37-38°C  and 
colour  markings  indicate  if  the 
water  is  too  hot  or  cold.  The 
opening  on  the  top  of  the  bag  has 
been  increased  and  the  volume 
scale  is  now  bolder.  The  regulator 
now  includes  a  valve  allowing 
selection  of  optimal  flow.  A  paddle 
wheel  has  been  included  to  show 
the  speed  of  water  flowing  into  the 
stoma. 

Colotip  (1110)  has  a  narrower 
tip  for  small  stomas  and  is  now 
made  with  softer  plastic.  Sleeve 
lengths  (1540  and  1560)  have 
been  increased  for  tall  people  but 
can  be  cut  to  required  length.  For 
fitting  onto  MC2002  base  plates 
an  intregal  flange  is  provided. 
MC2000  and  MC2002  irrigation 
sets  (1510  and  1520)  are  not 
available  on  FP10.  Coloplast  Ltd. 
Tel:  0733  239898. 


New  infant 
stoma  bags 

Dansac  Combimicro  infant,  a  new 
child-size  drainable  ostomy  pouch 
will  be  available  on  FP10  from 
May  1. 

Made  by  Cambmac,  the 
appliance  has  a  10-25mm  starter 
hole  and  comes  as  a  clear  pouch  in 
boxes  of  30  (£44.60  trade). 
Features  include  double  adhesive 
for  extra  security,  an  "s"-ring 
and  Spunlace  backing.  Each  box 
comes  with  30  free,  scented 
disposal  bags.  Cambmac 
Instruments  Ltd.  Tel:  0223 
861651. 

Azantac  offer 

Eurimpharm  are  currently 
offering  pharmacists  '  '25  per  cent 
plus  2  per  cent"  off  Azantac 
150mg  tablets,  not  Tagamet  as 
stated  in  last  week's  classified 
advertisement  on  page  661 . 

The  offer  remains  open  until 
the  end  of  May.  We  apologise  to 
Eurimpharm  and  subscribers  for 
the  confusion,  which  was  due  to  a 
transcription  error.  Eurimpharm 
Ltd.  Tel:  01-658  2255. 


Cox  say  the  appearances  of 
baclofen  and  verapamil  tablets 
have  changed.  Baclofen  is  marked 
"BcnlO"  and  verapamil  is  marked 
Vpl  40,  80,  120  or  160,  according 
to  strength,  on  one  side.  All 
tablets  bear  a  twin  triangle  logo  on 
the  reverse.  Cox  Pharmaceuticals 
Ltd.  Tel:  0271  75001. 
Boehringer  say  the  name  of  BM  Test 
Glycemie  1-44  has  been  changed 
to  BM  Test  1-44.  Boehringer 
Corporation  Ltd.  Tel:  0273 
480444. 

Berk  are  extending  their  product 


range  with  the  following: 
benorylate  mixture  (300ml 
£10.95);  cephalexin  capsules 
250mg  (£15.15)  and  500mg 
(£29.75,  both  100s);  isosorbide 
mononitrate  20mg  (100  £7.95) 
and  lactulose  solution  (1L  £7.70, 
all  prices  trade).  Berk 
Pharmaceuticals,  Division  of 
Rorer  Pharmaceuticals  Ltd.  Tel: 
0323  641144. 

The  telephone  number  for  Fisons 
pharmaceutical  division  shown  last 
week  (Script  Specials  p620) 
should  have  been,  0509  61 1001 . 


It 's  destination  Interlaken  for  Manchester-based  pharmacist  Ferguson 
Whyte  of  Collyhurst,  who  has  won  two  tickets  forAAH  Pharmaceuticals ' 
Vantage  Conference,  in  a  competition  sponsored  by  Evans  Medical.  Mr 
Whyte  is  seen  here  receiving  his  tickets  from  AAH  Pharmaceuticals  'field 
sales  manager  Norman  Saul  and  Evans  Medical 's  national  accounts 
manager,  Kieran  Hardman 


aminophylline  hydrate  B.P. 


controlled  release 
Aminophylline  225mg 


For  the  treatment  of 
bronchospasm  associated 
with  asthma  and  chronic 
bronchitis 


Fli  Zym8      *or  further  information  on  Pecram  and  introductory  bonus  offer  write  to: 

 ZYMA  (UK),  FREEPOST,  ALDERLEY  EDGE  SK9  7YB  or  phone  (0625)  584788  (Reverse  Charge' Call) 
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COUNTERPOINTS 


Philishaves' 
new  battery 

Philips  are  introducing  two  new 
Philishave  battery  models,  the 
HS165  and  HS135.  They  have 
two  90-slot  rotary  floating  heads, 
newly  designed  control  switches 
and  black  finish  with  contrasting 
trim. 

The  Philishave  HS165 
(£15.99)  has  a  large  trimmer  and 
an  angled  head  and  is  presented  in 
a  neat  travel  pouch  with  cleaning 
brush  storage. 

The  Philishave  HS135 
(£13.99)  has  a  straight  shaving 
head  with  trim  in  bright  red.  Both 
shavers  are  said  to  give  up  to  four 
weeks'  shaving  from  three 
penlight  batteries.  Philips  Home 
Appliances.  Tel:  01-6892166. 


Pharma  Nord  roll  out 


Pharma  Nord,  the  UK  subsidiary 
of  a  Scandinavian  vitamins  and 
minerals  manufacturer,  is  to  test 
market,  a  range  of  four  products  in 
the  North  of  England,  prior  to  a 
planned  national  roll  out  in  June  or 
July. 

The  four  products  in  the  range 
are  Bio-selenium  +  zinc  (30, 
£3.25,  90,  £7.95)  containing 
selenium  lOOmcg,  zinc  15mg, 
vitamin  A  3,000iu,  vitamin  B6 
2mg,  vitamin  C ,  90mg  and  vitamin 
E  15mg;  Bio-glandin  25  (60, 
£7.95);  Biochromium  (30,  £5.95, 
90,  £1 1 .95);  and  Bio-fiber  80  (120, 
£3.95).  Documentation  is 
available  on  all  the  products. 

Managing  director  of  the  UK 
operation  is  Mr  B.  Henriksen. 
The  Danish  parent  company, 


Expert 

on 
Current 

Affairs. 


Panasonic  Industrial  UK  (a  division  of  Panasonic  UK  Ltd). 
280-290  Bath  Road.  Slough,  Berks  SL1  6JG  Telephone;  0753  73181 


which  is  privately  owned,  has 
about  a  third  of  the  vitamins  and 
minerals  market  in  Scandinavia, 
he  claims.  So  far  he  has 
distribution  in  some  100  UK 
outlets.  Discussions  are 
underway  with  a  number  of 
multiples  and  Unichem 
wholesalers  with  a  view  to 
broadening  availability  in  the 
Summer. 

The  products  are  promoted 
principally  through 
advertisements  in  local 
newspapers  at  present.  A  major 
invitation-only  seminar  at 
Newcastle  Medical  School  is 
scheduled  for  May  23,  which  will 
be  addressed  by  Professor 
Diplock  of  Guy's  Hospital, 
amongst  others.  Pharma  Nord 
(UK)  Ltd.  Tel:  0670  519989. 


Do  the 
Calypso 

Linco  Impex  are  launching 
Calypso,  a  new  range  of  sun  tan 
preparations,  retailing  at  £2.95. 

The  products  are  said  to  have 
water  resistant  formulas  and  UVA 
and  UVB  sun  filters. 

There  are  five  sun  milks, 
including  factor  15  which  gives 
good  protection  for  fair  or 
sensitive  skin,  children,  and  those 
requiring  highly  effective  sun 
screens,  say  Linco  Impex.  There 
is  a  rich  oil  which  has  a  low 
protection  factor  (SPF2)  for  those 
with  a  good  base  tan,  or  who  tan 
easily.  And  finally,  there  is  a 
cooling  aftersun  lotion  containing 
panthenol,  vitamin  B3,  and 
allantoin.  This  lotion  is  said  to 
moisture  and  to  help  replace  those 
oils  depleted  by  the  sun. 

The  complete  range  has  been 
tested  without  cruelty  to  animals, 
and  is  available  on  a  counter 
display  stand.  Floor  units  and  shelf 
reservers  are  also  available.  Linco 
Impex  Ltd.  Tel:  061  273  4446. 

Rentokil  are  removing 
chlorofluorocarbons  from  all  their 
insect  control  aerosols  and  will  be 
marking  them  "ozone  friendlv". 
Rentokil  Ltd.  Tel:  0342833022. 


Neutrogena 
takes  shine 
to  condition 

Neutrogena  are  introducing  a  new 
"oil  free,  wax  free"  conditioner 
which  they  say  complements  their 
shampoo  and  which  means 
"cleaner,  fuller  hair  that  is  not 
weighed  down  by  residue  build 
up". 

Neutrogena  conditioner 
(£3.95  200ml  bottle,  £2.50  200ml 
tube)  is  said  to  be  free  of  fatty  oils 
and  waxes  which  can  result  in 
build  up  and  dulling  residue,  and  to 
be  suitable  for  all  hair  types. 

Neutrogena  say  that  the 
conditioner  leaves  less  coating  on 
the  hair  and  yet  provide  the  same 
conditioning  action.  They  say  that 
the  conditioner  is  also  water- 
soluble  and  washes  off  easily 
without  feeling  slippery. 
Distributors  are  LRC  ProductsX 
Ltd.  Tel:  01  5272377. 


Quest  for 
Wisdom 

Addis  are  running  a  promotion  on 
their  Wisdom  Quest  range  with 
the  message  that  "Wisdom  not 
only  care  for  your  teeth,  but  yoi 
and  your  health." 

Consumers  completing  anc 
returning  two  tokens  from  th 
individual  promotions  cartons  wil 
receive  a  free  pair  of  sports  wrist 
bands,  along  with  a  Wisdom  Bod) 
Care  leaflet.  The  leaflet,  which 
gives  tips  and  advice  on  keeping 
your  teeth  and  body  in  shape,  alsc 
carries  a  competition  for  a 
weekend  for  two  at  Champneys 
Health  resort  in  Hertfordshire 

The  competition,  for  which 
entry  is  free,  takes  the  form  o: 
three  questions.  Answers  can  be 
found  in  the  leaflet,  and  Novembei 
17  is  the  closing  date. 

The  promotional  toothbrushes 
come  in  a  six  dozen  display  pad- 
containing  four  dozen  Anglec 
Quest  and  two  dozen  Quesl 
brushes.  Single  dozens  are  alsc 
available.  Addis  Ltd.  Tel:  0992 
584221. 
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//yo*/  stocked  Hint  of  a  Tint  last  year,  you'll 
have  noticed  a  few  changes. 

New  packaging.  New  advertising.  Dramatically 
increased  sales.  And  you  don't  need  us  to  tell  you 


^UJNECTI 


like  Just  17  and  Looks.  So  if  you  haven't  stocked 
up  yet,  now's  your  chance. 

We  know  your  customers  like  Hint  of  a  Tint 
for  our  lovely  subtle  colours.  We  think  you'll  like 


what  that  means  to  the  retailer.  Now  we're  launching  three     Hint  of  a  Tint  because  it  will  make  you  a  lovely  profit. 

beautiful  new  summer  blonde  shades,  bringing  our  range  up  to  a  Inecto  Hair  Care,  Rapid ol  L  td,  22  St  Margarets  Road,  L ondon 

round  dozen.  And  of  course,  we're  advertising  again  in  titles     W7  2PP.  Telephone  01-579 1221. 


4 


HINT      OF      A      T  ! 


T 


twelve   subtle   colours   that   wash   in   and   wash  out. 


"One  call  to  Voicebank 
and  the  problem 
was  solved  in  its  infancy'9 


Mike  Collins  -  Field  Sales  Manager  -  Scott  Limited 

"Voicebank  has  certainly  increased 
our  efficiency.  Now  it  only  takes  a 
matter  of  hours  to  turn  an  order  round, 
rather  than  days. 

Take  last  week.  A  major  customer 
found  themselves  clean  out  of  Baby 
Fresh. 

One  quick  call  and  they  left  their 
urgent  order  on  Voicebank. 

Our  sales  force  regularly  check 
their  Voicebank  Mailbox  for  messages. 
So  the  order  was  immediately  redirected 
to  the  distribution  depot. 

And  in  this  case  we  were  able  to 
deliver  the  Baby  Fresh  within  48  hours. 

Voicebank  has  been  invaluable 
in  helping  us  maintain  the  highest 
standards  of  customer  service" 

With  Voicebank  you  can  receive  up 
to  ten  messages  and  send  literally 
hundreds  at  the  same  time;  24  hours 
a  day. 

It's  a  cost  effective  and  efficient  way 
to  keep  in  touch  with  your  managers, 
your  staff  and  most  importantly  your 
customers  -  total  control  of  your 
business.  Call  us  for  more  information. 


JUST  CALL  I  S  C  FREE  ON  0800  222  677. 


British 

TELECOM 

It's  von  we  answer  to 


Poaching? 

Following  Allergan's  move  to 
discontinue  three  Hydron's  gas 
permeable/hard  lens  solutions, 
Smith  &  Nephew  Pharmaceuticals 
say  that  they  "wish  to  ease  the 
problem  of  getting  patients  to 
switch  brands". 

The  Hydron  discontinued 
solutions  contain  an  identical 
formulation  to  S&N's  Trans 
range,  the  company  claims.  For 
Hydron  Formula  H  Cleaning 
recommend  Transclean;  for  the 
soaking  solution,  Transoak;  and 
for  —  wetting,  use  Transol,  say 
Smith  &  Nephew  Pharmaceuticals 
Ltd.  Tel:  04023  49333. 


£0.5m  spend 
for  Predictor 

Chefaro  Proprietaries  is 
continuing  its  support  for 
Predictor  Colourtip  with  a  1989 
advertising  spend  of  £500,000. 

The  campaign  is  a  continuation 
of  the  theme  "For  the  most 
fantastic  news  ever  in  the  history 
of  the  world"  and  will  run  in  the 
women's  Press  throughout  the 
Spring  and  Summer  months. 
Chefaro  Proprietaries.  Tel:  0223 
420956. 


COUNTERPOIN 


Trust — smells  at 
bay  for  15  days? 


Freedom  from  body  odour  for  up 
to  1 5  days  is  claimed  for  Trust ,  an 
anti-oderant  developed  in  Israel, 
and  now  available  in  the  UK. 

Trust  was  developed  as  an 
alternative  to  deodorants 
containing  aluminium,  and 
contains  extracts  of  arnica  and 
calendula,  flowers  which  are  said 
to  have  antibacterial  properties. 

When  applied  to  the  skin,  it 
stops  activity  of  bacteria  that 
produce  odours  from  the 
breakdown  of  perspiration,  say 
distributors  Dovedale. 

It  is  formulated  as  a  paste,  and 
is  applied  at  night  before  bedtime 
and  then  washed  off  the  following 
morning. 

Showering,  bathing,  saunas  or 
strenuous  sporting  activity  can 
take  place  normally  without  re- 
application  until  the  bacteria 
regenerate,  which  may  be  up  to  15 
days,  Dovedale  say. 

Trust  comes  in  underarm  and 
foot  deodorant  formulations,  in 
two  sizes  —  £6.45  for  the  large 
size  (12. 5g)  which  lasts  for  five  to 
eight  months  and  a  £1  trial  size 
which  gives  two  applications. 

A  display  unit  with  leaflets, 


NATURAL 
PROTECTION 
FROM  BODY  ODOUR 
UPT015DAYS 


posters  and  trial  size  units  are 
available,  and  an  advertising 
campaign  in  the  women's  Press, 
and  health  and  sport  magazines  is 
due  to  start  next  month. 
Distributors  are  Dovedale  Ltd. 
Tel:  01-951  1141. 

Sestri  (Sales)  Ltd,  of  Ruislip,  have 
introduced  a  new  economy  size 
for  'Luma'  to  replace  the  existing 
pack  of  400g.  Still  packed  in  the 
traditional  way,  the  contents  have 
been  increased  by  37  per  cent  to 
5.5g£1.38.  Sestri  Sales  Ltd.  Tel: 
0895  632724. 


£lm  support 
package  for 
for  Epilady 

Oris  Beauty  Products  are 
supporting  their  Epilady  depilator 
with  a  Elm  support  package  as  the 
pre-Summer  holiday  peak  selling 
months  approach. 

Three  quarters  of  the 
population  will  be  reached  in  a 
television  campaign  on  ITV  and 
Channel  4  in  the  Thames,  Central, 
Lancashire,  Yorkshire,  Wales  and 
the  West,  and  South  and  South 
East  areas.  The  campaign  runs 
from  the  third  week  in  May  until 
the  middle  of  July,  with  30  second 
adverts  and  10  second  reminder 
slots. 

The  campaign  will  be  backed 
up  later  in  the  Summer  with  a 
Press  campaign  in  women's 
magazines.  The  schedule  has  yet 
to  be  confirmed.  In-store 
promotions  will  be  held  nationally 
in  June  and  July,  largely  in  Boots 
stores.  A  further  television 
campaign  is  planned  in  the  run  up 
to  Christmas. 

The  Summer  trade  usually 
provides  50  per  cent  more 
business  than  the  rest  of  the  year 
say  Oris  Beautv  Products.  Tel: 
(>i -885  2999. 


THERE'LL  BE  LOTS  OF  COLOUR  IN  THE 
NEWSPAPERS  THIS  YEAR. 


IN  THE  DAILIES. 

irrorand 


IN  THE  SUNDAYS. 


Red  is  in.  In  dailies  like  the 
the  Mail. 

In  Sundays  like  the  News  of  the  World 
and  Mail  on  Sunday.  And  in  more 
besides. 

Because  1989  sees  the  biggest  ever 
advertising  campaign  for  any  ginseng 
brand. 


Red  Kooga  is  by  far  and  away  the 
brand  leader  in  ginseng.  And  with  a 
£200,000  spend  behind  the  new 
campaign  (which  includes  colour 
advertisements),  that  sales  lead  will 
be  strengthened. 

So,  get  your  hands  on  some  reddies. 
  And  stock  Red  Kooga. 

II  RED  KOOGA 

English  Grains  ^ 

GINSENG 


HEALTHCARE 


Park  Road,  Overseal,  Burton-on-Trent 
Staffs.  DE12  6JT. 
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Colgate  Palmolive  UK  are 
relaunching  their  core  range  of 
toiletry  products  worldwide,  and 
as  lead  country  the  UK  will  be  in 
the  forefront  of  research  and 
development. 

Colgate  Palmolive  are 
adopting  a  new  marketing 
strategy  of  "sustained  media 
investment  to  support  their 
brands",  emphasising  value 
rather  than  volume  of  sales  and 
price-cutting  deals.  The  emphasis 
will  be  on  '  'consumer  push  rather 
than  trade  pull"  they  say.  The 
planned  spend  for  the  range  for 
1989  is  £17m  (MEAL),  an 
increase  of  50  per  cent  year  on 
year. 

The  first  stage  in  the 
programme  will  be  the  relaunch  of 
Palmolive  shampoo,  which  will  be 
introduced  to  the  trade  this 
month,  and  will  be  available  to  the 
consumer  in  May.  Palmolive  soap 
will  follow  two  months  later. 

The  changes  in  the  range  are 
"radical  and  fundamental"  say 
Colgate  Palmolive.  Product 
formulations,  fragrances  and 
colours  have  all  been  researched 
and  improved,  and  packaging  has 
been  updated  with  new  graphics, 
which  clearly  establish  a  "new  and 
updated  Palmolive  identity 
throughout  the  range,"  they  say. 

The  range  has  been  slimmed 
down  from  six  variants  to  the 
three  variants  most  relevant  to 
today's  consumer,  they  say. 
There  is  a  mild  general  use 
shampoo  for  all  hair  types,  a 
frequent  use  shampoo  for  those 
who  like  to  wash  their  hair 
everyday,  and  a  shampoo  for  dry 


Palmolive  shampoo 
'just  the  beginning" 
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and  treated  hair  which  they  say 
has  "real  conditioning  benefits ' ' . 

The  formulations  of  the  range 
have  also  been  improved,  with 
new  fragrances  and  a  pearlised 
appearance,  tinted  in  three 
different  shades  to  match  the 
packaging  of  the  variants.  All 
shampoos  will  retail  for  around 
£1.19  for  a  350ml  bottle. 

The  new  Palmolive  shampoo 


will  be  sold  in  a  slimline  bottle 
which  incorporates  a  flip  top  cap 
for  ease  of  use.  The  bottles  will  be 
packed  in  moulded  plastic  trays  for 
"easier  and  more  impactful 
merchandising"  say  Colgate 
Palmolive,  and  the  packs  have  also 
been  designed  to  be  efficient  on 
shelf.  They  say  that  compared 
with  the  current  product,  direct 
product  cost  has  been  reduced  by 


up  to  4p  per  bottle,  and  direct 
product  profitability  improved  by 
between  8p  and  12p  per  bottle, 
giving  overall  improvement  in  net 
margins  of  2  to  4.2  per  cent. 

Size  of  pack  has  been  reduced 
from  400ml  to  350ml  because  the 
company  wanted  the  shampoo  to 
have  a  "stronger  beauty 
emphasis"  and  to  have 
'  'credibility  for  all  women  and  not 
just  for  the  family"  said  Peter 
Chase,  UK  director  of  marketing. 

Colgate  Palmolive  say  that  the 
sales  split  between  the  shampoo 
types  is  expected  to  be  35  per 
cent  frequent  use,  25  percent  dry 
and  treated  hair,  and  40  per  cent 
all  hair  types. 

And  in  line  with  the  new 
strategy',  there  will  be  a  significant 
reduction  in  stock  keeping  units 
because  of  the  decrease  in  the 
number  of  promotional  codes.  In 
1988  there  were  10  straight  pack 
codes  and  12  promotional  codes; 
after  the  1989  relaunch  there  will 
be  three  straight  packs  and  three 
promotional  codes. 

The  relaunch  will  be  supported 
by  a  £4m  television  advertising 
campaign  breaking  in  July,  with  a 
second  burst  in  October  and  a 
sample  mail  drop  of  all  types 
of  shampoo  to  5m  homes  in  June . 
A  50ml  extra  free  promotion  will 
also  be  offered  later  in  the  year, 
when  the  relaunched  shampoo 
will  benefit  from  a  major 
consumer  promotional 
programme  for  all  the  brands, 
called  the  ' ' Palmolive  Collection. ' ' 
This  will  run  from  August  to 
October.  Colgate-Palmolive  Ltd. 
Tel:  01-580  2030. 


Three  Hints 
from  Inecto 
of  a  Tint 

Inecto  have  introduced  three  new 
' '  Summer  blonde ' '  shades  to  their 
Hint  of  a  Tint  range  of  hair  colour 
shampoos. 

Presented  in  sachets  at  £0.45, 
the  three  shades  are  Summer 
mist,  Caribbean  gold  and  Summer 
coral.  The  additions  bring  the 
number  of  colours  up  to  12. 

Advertising  is  scheduled  in 
young  women's  titles  such  as  Just 
17  and  Looks.  Inecto  Haircare, 
division  of  Rapidol  Ltd.  Tel: 
01-5791221. 


Unichem's 
May  days 

During  May,  Unichem  are  offering 
their  members  a  reduction  on  the 
normal  trade  price  of  selected  Dr 
White's  sanpro  products. 

The  products  on  offer  include 
Shapes,  looped  towels,  press  on 
towels,  Secrets,  All  Days  and  All 
Nights.  They  are  currently  being 
supported  with  a  £1 .2m  television 
advertising  campaign. 

Unichem  say  that  the  special 
price  reduction  offers  members  a 
minimum  profit  on  return  of  16  per 
cent. 

Macleans  toothpaste,  Kleenex 
Tissues,  Sanatogen  vitamins  and 
Simple  toiletries  are  among  a 


selection  of  other  brands  on  offer 
during  May.  Special  prices  apply 
to  all  qualifying  orders  placed 
during  the  month.  Unichem.  Tel: 
01-3912323. 


Search  on 

Stafford-Miller  are  running  a 
"Buy  one  get  one  free" 
promotion  on  Search  4  and  5  to 
coincide  with  a  £1.6m  national 
Press  and  television  campaign  for 
Sensodyne  Toothbrushes. 

The  "Buy  one  get  one  free" 
offer  is  on  until  May  and  is 
designed  to  attract  new  users  and 
encourage  trial  amongst  all 
members  of  the  family  says  the 
company.  Stafford-Miller  Ltd. 
Tel:  070  72  61151. 


A  shot  of 


Eylure  are  mounting  a  window 
display  competition  for  their 
Malibu  sun  preparations  brand. 

There  are  two  prizes  of  £500  I 
for  the  two  best  displays  of 
Malibu,  plus  four  runner-up  prizes 
of  £100. 

To  enter,  pharmacists  have  to 
create  a  window  display,  and 
either  photograph  it,  or  contact  an 
Eylure  representative  to 
photograph  it,  the  company  say. 

The  closing  date  for  entries  is 
August  31,  and  winners  will  be 
notified  by  September  28.  For 
further  details  contact  Eylure  Ltd. 
Tel:  063  3838611. 
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NOTHING  ELS 


LOOKS  LIKE  IT, 

WORKS  LIKE  IT, 

SELLS  LIKE  IT. 


Epilady  is  unique.  The  first  and  only  hair  remover  with 
a  revolving  spiral  that  removes  hair  by  the  roots  for 
weeks  at  a  time.  Ever  since  its  launch,  it  has  been  a 
sensational  success,  outstripping  even  the  most 
ambitious  sales  forecasts.  Here  is  a  genuinely  different 
product,  answering  a  genuinely  felt  need. 


EPILADY 

TV  ADVERTISING 

LONDON  MIDLANDS 
LANCASHIRE  YORKSHIRE 

WALES  &  WEST 
SOUTH  AND  SOUTH  EAST 

MAY  •  JUNE  •  JULY 


A  huge  success,  now  with  a  budget  to  match 

This  year,  there'll  be  more  of  everything  to  make  this 
the  most  wanted  product  since  unwanted  hair.  More 
television  commercials  in  more  areas  of  the  country  - 

Thames,  Central,   Lanca-  ^  

shire,  Yorkshire,  Wales 
and  West,  and  the  South 
and  South  East,  adding  up 
to  75%  of  the  entire  U.K. 
More  press  advertising. 
More  PR  and  promotions. 
More  in-store  demonstrat- 
ions. More  women  reached, 

in  fact  millions  more.  With  a  marketing  budget  that 
now  tops  one  million  pounds. 

Don't  miss  out 

An  excellent  product  -  with  attractive  margins,  and 
one  with  incredible  growth  potential.  Women  want 
Epilady,  and  they'll  want  you  to  stock  it,  so  be  sure  of 
ordering  enough  before  the  Spring  TV  campaign  - 
breaking  on  May  I  5th,  and  running  through  to  July.  Be 
on  the  safe  side,  and  place  your  orders  now. 
Contact  your  usual  wholesaler,  or  Tina  Lamaison  at: 
ORIS  BEAUTY  PRODUCTS,  Osem  House, 
102  Brantwood  Road,  London,  N  17  ODX. 
Telephone:  01-885  2999.  Fax:  01-885  2959. 


As  easy  as  shaving,  as  effective  as  waxing. 


^PILADy 


The  revolutionary  hair  remover. 


Regina's 
demo  offer 

Regina  are  currently  running 
three  summer  offers  on  their 
Royal  Jelly  ran^e  and  offering  in- 
store  demonstrations. 

Royal  Jelly  capsules  are  being 
offered  at  £9.95,  a  saving  of  £3; 
Regina  Royal  Concorde  is  offered 
at  £9.05,  with  one  phial  free  with 
every  five  phial  pack. 

Regina  Royal  Jelly  and  vitamin 
E  cream  is  being  offered  at  £8.50 
with  a  free  Regina  Royal  Jelly 
soap. 

Following  a  successful  three 
day  in-store  demonstration  in 
London,  Regina's  general  sales 
manager  Colin  Bloomer  is  offering 
similar  facilities  free  of  charge  to 
any  independent  pharmacy  who 
requests  them.  Further  details 
can  be  obtained  from  Mr  Bloomer 
at  Regina  Royal  Jelly  Ltd,  Regina 
House,  2  Elstree  Gate,  Elstree 
Way,  Borehamwood,  Herts  WD6 
1JD  (Tel:  01-207  7020). 


New  adverts 
for  Togs 

As  part  of  a  £6m  advertising 
campaign  this  year,  S waddle rs  are 
supporting  Togs  with  a  new 
television  commercial  running 
from  now  to  May  15. 

The  40-second  commercial 
still  features  a  tailor  shop; 
however,  the  theme  is  "for 
him/for  her"  nappies  with  the 
"perfect  fit  band",  emphasising 
that  they  are  "environment- 
friendly",  say  Swaddlers. 

There  will  also  be  a  new  four- 
sheet  poster  campaign  on  30,000 
sites.  From  May  1,  there  will  be  a 
Press  campaign  in  mother  and 
baby  and  women's  magazines 
including  Woman's  Own,  Best, 
Radio  Times,  Family  Circle, 
Practical  Parenting  and  Mother 
and  Baby.  Swaddlers  Ltd.  Tel:  091 
4825566. 


COUNTERPOINTS 


Shulton's  nice 
and  Spicy 


Shulton  are  offering  a  selection  of 
Old  Spice  money  off  and  value 
added  offers  throughout  May  and 
June,  together  with  three  special 
gift  pack  offers  for  Fathers  Dav, 
June  IX. 

In  addition,  many  products, 
including  all  gift  packs,  will  carry  a 
new  leaflet,  featuring  a  coupon 
entitling  the  consumer  to  £0.30  off 
any  purchase  of  Old  Spice. 

Shulton  say  that  the  range 
leaflet  is  designed  to  encourage 
trial,  and  introduces  the  entire  Old 
Spice  product  range,  giving  brief 
details  of  the  product  benefits. 
The  leaflet  will  be  inserted  into  all 
price-marked  packs  of  after  shave 
lotion,  moisturising  after  shave, 
pre-electric  and  all  Fathers  Day 
gift  sets,  and  the  money  off 
coupon  is  valid  until  June  30  1990. 

Special  offers  will  feature  on 


the  packs  of  a  number  of  lines 
through  May  and  June  only.  The 
75ml  after  shave  lotion  is  offered 
at  £2.45  a  saving  of  £0.54  and 
lOOg  talc  will  be  on  offer  at  £1 .90, 
a  saving  of  £0.30,  say  Shulton. 

For  chemists  and  department 
stores,  there  are  added  value 
packs  with  25  per  cent  extra  in  the 
aerosol  deodorant  and  anti- 
perspirant  and  for  Fathers  Day, 
there  are  three  Old  Spice  gift  bags 
with  different  product  selections 
for  department  stores,  and  the 
grocery  sector. 

For  chemists,  the  Essential 
Collection  toilet  bag  contains 
100ml  splash-on  lotion,  150ml 
aerosol  deodorant,  250ml 
shampoo  and  lOOg  talc  will  be  on 
offer  at  £6.99,  a  saving  of  £0.34  on 
the  rsp  of  £7.33.  Shulton  (Great 
Britain)  Ltd.  Tel:  091-2371231. 


Insignia, 
plus  Cannon 
make  movies 


Shulton  are  teaming  their  Insignia 
body  programme  for  men  with 
Cannon  videos  in  a  national 
campaign. 

The  two-month  joint 
promotion  is  an  in-store 
competition  which  will  be  launched 
in  conjunction  with  Cannon's  May 
5  video  release  of  "Platoon 
Leader",  an  action-packed 
adventure  film. 

The  competition  will  be  open 
to  anyone  who  rents  a  Cannon 
video  at  one  of  their  5,000  outlets 
nationwide.  All  the  competition 
entrant  has  to  do  is  answer  three 
questions  about  Insignia  and 
Cannon.  He  can  obtain  further 


details  and  hints  on  the  answers 
by  phoning  an  Insignia/Cannon 
Hotline  number  on  0898  200995. 
The  entry  form  also  incorporates 
a  £0.20  money-off  coupon  forany 
product  in  the  Insignia  "hairstyle" 
range.  The  leaflets  will  be  housed 
in  specially  designed  counter 
stands. 

First  prize  is  a  fortnight's 
holiday  for  two  at  Miraflores,  a 
luxury  apartment  complex  near 
Marbella  in  Southern  Spain,  along 
with  the  range  of  Insignia 
products,  and  a  Cannon  video. 
Runners  up  will  receive  Insignia 
products  and  videos. 

The  dealer  supplying  the 
winning  entry  will  receive  a 
complete  Insignia  kit,  plus  the  ten 
Cannon  videos  of  his  choice.  The 
company  says  that  since  its  launch 
four  years  ago,  Insignia  has 
become  the  third  largest  brand  in 
the  male  fragrance  mass  market, 
and  is  worth  over  £16m.  Shulton 
(Great  Britain)  Ltd.  Tel:  091 237 
1231. 


Summer 
campaign  for 
Efamolia 

The  Efamolia  evening  primrose  oi 
skin  care  range  is  being  supportec 
by  a  Summer  advertising 
campaign. 

Half-page  colouJ 
advertisements  showing  moistura 
cream,  enriched  night  cream  and 
skin  lotion  will  be  seen  in  the  Juna 
issues  of  Essentials,  Living] 
Marie- Clare  and  Here's  Health 
magazines. 

Efamolia  will  also  have  a  ne\| 
light  floral  fragrance  from  June  ii 
place  of  the  present  strongel 
fragrance. 

A  complete  reformualtion  il 
planned  in  the  longer  terml 
Distributor  Fanllon  Ltd.  Tern 
04023  71136. 


Savlon 
Summer 
specials 

Care  Laboratories  are  to  offer  frdj 
packs  of  four  first  aid  plasters  q 
250ml  and  500ml  bottles  of  Sav 
liquid. 

Savlon  cream  is  also  no 
available  in  a  new  merchandis( 
which  holds  tubes  of  all  sizes  ar 
Savlon  dry  sprays. 

The  promotion  will  ru 
alongside  advertising  campaigns 
women's  and  mother  and  bal 
Press  through  the  Spnnj 
Summer  and  Autumn  months. 

With  Summer  holidays  in  mil 
a  free  50ml  travel  size  of  Cept< 
medicated  skinwash  has  be< 
banded  to  250ml  skinwash  pad 
and  is  supported  by  the  curre 
Spring  promotion.  Ca. 
Laboratories  Ltd.  Tel:  06. 
535577. 
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Salicyclic  acid,  Lactic  acid  and  Copper  acetate 


IN  1 937  M0RE  DOCTORS  PRESCRIBED  CUPLEX  THAN  ANY  OTHER  WART  TREATMENT 


IN  1 908  MOREDOCTORS  PRESCRIBED  CUPLEX  THAN  ANY  OTHER  WART  TREATMENT 

whatever  anyone  else  may  tell  you! 


Cuplex  contains  only  11  %  salicylic  acid  and  4%  lactic  acid,  yet  is 
as  effective  as  products  containing  16.7%  of  both  salicylic  and 
lactic  acid  (1).  Moreover,  the  self-occluding  gel  formulation  means  that 
messy  applicators  and  expensive,  time-consuming  dressings  are 
unnecessary  -  a  gentle  squeeze  of  the  tube  delivers  Cuplex  directly  onto 
the  wart  and  there's  no  risk  of  broken  glass  (always  a  worry  with  children). 

Credit-card  sized,  plastic  Compliance  Cards  containing  clear,  concise 
instructions  for  use  are  available  on  request.  They  also  emphasise  the 
need  for  regular  applications,  probable  duration  of  treatment  and  where 

FURTHER  INFORMATION  IS  AVAILABLE  ON  REQUEST  FROM 


Cuplex  can  and  cannot  be  used.  They  offer  a  durable  backup  to  your 
advice  and  encourage  correct,  regular  application.  Thus,  the  treatment 
you  prescribe  is  more  likely  to  be  effective. 

All  in  all,  it's  hardly  surprising  that  Cuplex  is  increasingly  prescribed  by 
doctors  and  recommended  by  pharmacists  -  it  saves  time  and  money  for 
both  patient  and  Health  Service. 

IT  MAKES  SENSE  TO  THINK  OF  CUPLEX  FIRST 

1.  Bunney,  M  H  etal(1976)  -  Br  J  Derm  94  667-697 


SMITH  &  NEPHEW  PHARMACEUTICALS  LTD  ,  BAMPTON  ROAD  HAROLD  HILL.  ROMFORD,  ESSEX  RM3  8SL.  ENGLAND  Tel  04023  49333,  Telex  898058  SMINEPG.  Fax  04023  71316 
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Today,  more  than  ever,  women  are 
aware  of  the  importance  of  calcium  in 
their  diets.  And  if  there  is  one  product 
that  has  spearheaded  this  awareness, 
that  product  is  Calcia. 

Well  developed,  well  marketed  and 
well  promoted,  Calcia  has  proved  itself 
a  winner. 

You  can't  afford  not  to  stock  it. 

IM  Park  Road.  Overseal,  BfflNEKEH&fflM 

I  nelish  Grain«>  Burton-on-Trent,  Staffordshire 
h~T  a  l  t  h  c  a  »  i  DE12  6JT  Tel:  0283  221616 


A  CALCIUM,  IRON 
&  VITAMIN 
SUPPLEMENT 
ESPECIALLY 
FORMULATED 
FOR  WOMEN 


May  savers 
from  Numark 

Six  offers  will  be  available  to 
Numark  pharmacists  during  May. 
Marks  and  Spencer  vouchers  are 
being  offered  on  Dr  Whites 
Shapes;  Finesse  are  offering  a 
holiday  competition  'Pick  a  City'; 
Victoria  Wine  vouchers  are  being 
offered  on  Sunsilk,  plus  a  draw  for 
a  Sony  video  camera;  Cussons  are 
offering  designer  leisure  shorts, 
Vapona  are  offering  bathroom 
scales,  and  Aspro  offers  an  on- 
pack  free  digital  thermometer. 

Extra-fill  keyline  products 
include:  Macleans;  Mentadent  P; 
and  Sunsilk. 

Other  Keylines  on  promotion 
include  Baby  Fresh,  Cow  &  Gate 
pure  juice,  Dr  Whites  towels,  Lil- 
lets,  Elastoplast,  Finesse,  Flex, 
Milupa,  Ponds,  Simplicity  and 
Promise. 

Family  Carelines  include: 
Anusol;  Aspro  Clear;  Paraclear; 
Interdens;  Brush-off  cold  sore 
treatment;  Cream  E45;  HC45; 
Wash  E45;  Cymalon;  Cystemme; 
Jungle  Formula;  Paracodol;  Pro- 
Plus;  Ralgex;  Ellimans 
embrocation;  Sanatogen;  Selsun, 
Vicks  nasal  spray  and  inhalers,  and 
Woodwards  gripewater. 
Numark.  Tel:  0985  215555. 


Crookes  Healthcare  are 
supporting  Help  The  Aged  with  a 
donation  of  Complan  valued  at 
£19,000.  The  donation  is  to  be 
distributed  to  elderly  people  over 
the  country. 

Karen  Appleby,  Complan 's 
junior  product  manager  said:  "It's 
important  for  us  to  work  with  key 


organisations  for  the  elderly  such 
as  Help  The  Aged,  as  some  of  our 
core  users  are  over  55."  In  the 
picture,  MS  Appleby  presents  the 
donation  to  Help  the  Aged's 
executive  UK  director  Tom 
Breen  at  Crookes  headquarters  in 
Nottingham.  Crookes  Healthcare 
Ltd.  Tel:  0602  507431. 


Congesteze 
guide 

Kirby-Warrick  are  distributing  a 
training  leaflet  for  pharmacy 
assistants  on  systemic 
decongestants. 

It  explains  the  combination  of 
a  decongestant  with  an 
antihistamine  and  the  use  of 
Congesteze  and  Congesteze 
Paediatric. 

The  guide  is  part  of  a 
promotional  package  including 
patient  leaflets,  show  cards, 
window  stickers  and  shelf  talkers. 
Advertising  in  women's  and 
parent's  Press  starts  at  the  end  of 
April.  Kirbv-Warrick  Pharma- 
ceuticals Ltd.  Tel:  0638  716321. 


Sweeteners 

NutraSweet  is  being  backed  by  a 
national  television  advertising 
campaign  which  will  run  until  the 
end  of  May. 

There  is  also  a  new  Press 
campaign  in  Woman.  Woman's 
Own,  Chat,  Radio  Times,  Best 
Woman's  Realm,  Woman's 
Weekly.  TV  Times  and  Balance 
The  NutraSweet  Information 
Centre.  Tel:  01-636 9068. 


ALL  THIS 

•  The  excellence  of  service  that  has  made  us 
the  UK's  largest  regional  wholesaler. 

•  A  free  consultancy  service  from  highly 
experienced  pharmacists  to  help  you  build 
and  expand  your  business  while  you  keep  total 
control. 

•  The  Chemiserve  Computer  System.  This 
range  of  custom  hardware  and  software  has 
been  specially  commissioned  by  Mawdsleys, 
and  is  available  for  the  exclusive  benefit  of  our 
customers.  There  is  no  capital  outlay  on  your 
part,  and  no  commitment  to  long-term  lease 
agreements. 

•  The  latest  order  handling  systems,  with 
deliveries  twice  a  day  across  the  North  West 
and  Midlands. 


Euromonitor  judge 
European  cosmetics 


Euromonitor  have  published 
Cosmetics  2000,  an  international 
review  of  the  cosmetic  and  beauty 
products  industry,  which  provides 
forecasts  to  the  year  2000,  and 
gives  an  insight  into  the  views  of 
key  industry  executives. 

The  global  cosmetics  market 
is  estimated  to  be  worth  $37bn 
and  is  forecast  to  grow  to  $39.4bn 
by  1992.  The  major  cosmetics 
markets  —  North  America, 
Europe  and  Japan  —  account  for 
85  per  cent  of  current  worldwide 
demand  they  say,  but  in  the  longer 
term,  limited  growth  will  occur  in 
the  developing  regions. 

Euromonitor  say  that  the 
dominant  markets  have  showed 
only  marginal  growth,  around  2 
percent  in  the  last  five  years.  One 
exception  is  Italy  which  is  enjoying 
a  highly  buoyant  period.  The  UK 
growth  rate  has  also  been  more 
impressive  than  the  average, 
rising  from  a  value  of  £897m  in 
1985,  to  £1, 072m  in  1987. 

The  report  says  that  the 
approach  of  the  single  European 
market  in  1992  will  have  only  a 
negligible  effect  on  the  cosmetics 


manufacturing  industry,  and  will 
inevitably  challenge  the  USA's 
position  as  the  largest  single 
market  for  cosmetics  in  the  world. 

The  research  argues  the 
health  end  of  the  beauty  market  is 
going  to  perform  better  - 
especially  skincare  and  suncare 
products  —  while  fragrances  and 
cosmetics  will  not  fare  nearly  as 
well.  The  average  cosmetics  user 
is  growing  older. 

Skincare  is  the  product 
category  which  will  benefit  most 
from  this  demographic  change  in 
the  customer  base,  say 
Euromonitor.  Suncare  products 
will  also  gain  from  this  trend  as 
users  try  to  counteract  the  ageing 
effects  of  the  sun. 

The  study  says  that  "colour 
cosmetics  and  fragrances  face  a 
less  rosy  future"  and  that 
although  mens  toiletries  are 
frequently  described  as  a  key 
growth  segment,  there  is  "very 
little  faith  in  the  industry  that  male 
cosmetics  are  going  to  take  off. 

This  report  costs  £1950  plus 
VAT  from  Euromonitor.  Tel: 
01-251  8024. 
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Bisodol: 

U,STV,B,G,Y,TVS 

BDB"s  Stain  Devils: 

TV-am 

Disprol  (Adult  and  Junior): 

All  areas  except  LWT, I  4  &  TV  am 

Listerine  antiseptic  mouthwash: 

All  areas 

Nurofen: 

All  areas 

Nice  'N  Easy: 

CLWT 

Oral  B: 

All  areas 

Reach  toothbrushes: 

TV-am 

Sanatogen  vitamins: 

G,C4 

Setlers: 

All  areas 

Simple  skin  care  range: 

All  areas  except  LWT  &  TV-am 

Solpadeine: 

All  areas  except  U,  CTV,  TTV  &  C4 

Diocare  Press  on 


Diocare  is  to  be  backed  by  a 
national  Press  campaign  this 
Summer,  say  Beecham  Health 
Care. 

With  a  £450,000  spend,  the 
campaign  starts  in  May  and 
continues  through  the  peak 
holiday  season  and  is  targetted  at 
mothers  and  travellers.  Leaflets 
will  be  available  at  point  of  sale  to 


supplement  the  educational 
content  of  the  advertisement,  say 
Beecham. 

The  leaflets  will  form  part  of  a 
major  display  programme  which 
will  also  include  Diocalm.  Display 
units  and  window  material  will  be 
available  and  a  sales  assistant 
competition  is  planned.  Beecham 
Health  Care.  Tel:  01-560  5151. 


AND  YOUR 
INDEPENDENCE 


Many  chemists  today  still  want  to  re- 
gain free  to  develop  their  business  their  way, 
ithout  interference. 

As  the  largest  regional  pharmaceutical 
wholesaler  in  the  UK,  we  share  that 
bmmitment  -  and  will  therefore  continue  to 
jpport  independent  chemists  with  the 
ighest  possible  standards  of  service. 
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MAWDSLEYS 

WHOLESALE  CHEMISTS 


TOTAL  SUPPORT  FOR  THE  INDEPENDENT  CHEMIST 
Mawdsley  Brooks  &  Company  Limited  Telephone:  Manchester  061  833  c>741  West  Bromwich  021  S25  1213 
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MARKETING 


Scoop  up  veterinary  sales 
in  National  Pet  Week 


Dogs  dinner  parties,  poop  scoop  campaigns 
and  advisory  evenings  are  among  the  activities 
being  planned  for  National  Pet  Week,  April 
30-May  7. 

The  event  gives  pharmacists  the  chance  to 
establish  themselves  as  a  source  of  pet 
medicines  and  advice.  Most  of  the  activities 
are  being  organised  locally  through  a  regional 
co-ordinator  (see  below)  and  the  Royal 
Pharmaceutical  Society  is  recommending  that 
pharmacies  mount  a  display  of  appropriate 
products. 

Pet  owners  represent  an  enormous 
number  of  potential  pharmacy  customers. 
Veterinary  surgeon  Jim  Allcock  told  a  recent 
seminar  organised  by  the  Agricultural  and 
Veterinary  Pharmacists  Group,  that  there  are 
6.5  million  dogs  and  a  similar  number  of  cats, 
not  to  mention  cage  birds,  rabbits,  tortoises 
and  so  on.  "Someone,  somewhere  keeps 
almost  every  living  thing  as  a  pet,"  he  said. 

While  pharmacists  could  treat  only  a 
limited  number  of  conditions,  these  conditions 
are  common,  for  example,  all  dogs  and  cats 
need  worming  and  one  in  three  dogs  and  cats 
catch  fleas,  he  explained. 

The  Vetchem  organisation  is  encouraging 
pharmacies  to  establish  themselves  as 
"Petcare  centres"  and  is  offering  POS 
material,  marketing  support  and  technical 
information  to  help  them  sell  ethical  medicines 
not  available  through  pet  shops  (C&D, 
February  25,  p286). 

Vetchem  chairman  Mike  Reynolds  says: 
"We  see  pharmacies  as  complementary  to 
vets  in  the  same  way  they  are  complementary 
to  doctors.  The  only  difference  is  that,  with 
humans,  pharmacists  can  diagnose  to  a  certain 
extent  but  with  animals  they  must,  by  law, 
concentrate  on  prophylaxis.  If  the  animal  is  ill, 
it  is  taken  to  the  vet.  If  the  animal  is  healthy, 
the  pharmacist's  main  role  is  in  keeping  it 
healthy." 

Mr  Reynolds  is  a  partner  in  Reynolds  & 
Lewis  (Animal  Health)  Ltd,  a  Vetchem 
wholesaler  in  Highcliffe,  Dorset.  He  believes 
pharmacists  should  concentrate  on  medicines 
which  are  available  only  through  pharmacies  or 
vets,  because  these  are  likely  to  be  more 
effective  than  those  available  from  petshops. 
And  customers  may  find  it  inconvenient  to 
return  to  the  vet  for  replacement  stocks  of 
products  the  vet  recommended  initially. 
Nearly  a  third  of  the  products  offered  on  his 
company's  wholesale  list  are  PML. 

The  best-selling  dog  and  cat  medicines 
they  recommend  as  part  of  their  starter  pack 
(£125  trade)  are  Acclaim,  Alugan,  Nuvan, 
Otodex,  Panacur  and  Telmin  KH,  together 
with  some  popular  GSL  products  such  as  flea 
collars  and  shampoos.  A  selection  of  horse 
wormers  —  Eqvalan,  Equiverm,  Panacur  and 
Strongid  —  can  be  included  on  request  (£60 
trade  extra).  All  are  on  sale  or  return  for 
pharmacists  starting  new  accounts.  Similar 
deals  are  available  through  other  Vetchem 
wholesalers. 

Mr  Reynolds  says  recent  trends  in 
pharmacy's  favour  are  that  more  animal 
medicines  are  being  deregulated  from 
prescription  only  —  a  recent  example  being 
Alugan  —  and  manufacturers  are  coming 

684 


round  to  the  idea  that  pharmacies  are  a  natural 
outlet  for  such  products. 

'  'Whereas  at  one  time  companies  tended 
to  supply  vets  only,  they  are  now  knocking  at 
our  door,"  he  says.  They  are  making  OTC 
packs  available  and  helping  to  promote  their 
products  to  the  public,  besides  offering  special 
deals  to  pharmacists.  For  example,  Hoechst 
are  launching  a  "Pet  medicines  pharmacy 
pack"  this  month,  and  Janssen  recently 
launched  a  new  counter  pack  of  Telmin  KH. 
1992  should  see  further  excellent  products 
available  as  the  UK  market  is  exploited. 

There  is  no  need  for  every  pharmacy  to 
stock  pet  medicines,  Mr  Reynolds  believes. 
One  in  every  village  or  High  Street  is  enough, 
but  some  have  had  surprising  results. 
Southampton  is  by  no  means  rural,  but  sales 
of  horse  wormers  are  high  because  horse 
owners  from  around  the  New  Forest 
commute  to  the  city  to  work. 

"Sales  won't  be  dramatic  at  first,"  he 
warns.  '  'but  it's  a  chicken  and  egg  situation  — 
unless  pharmacists  try,  they're  not  going  to 
find  out  if  selling  animal  medicines  will  be 
successful  for  them.  Some  pharmacists  are 
afraid  of  these  products  in  the  mistaken  belief 
they  don't  know  anything  about  them.  But  if 
they  sell  Pripsen  for  humans,  why  not 
piperazine  for  dogs?  If  they  sell  preparations 
for  headlice,  why  not  preparations  for  fleas? 
It's  a  latent  knowledge  that  just  needs 
transposing." 

Pointers 


■  Details  of  National  Pet  Week  regional  co- 
ordinators are  available  from  Christina 
Thomas  (01-436  8750). 


■  National  Pet  Week  merchandise  such  as 
badges,  T  shirts,  pens,  carrier  bags  are 
available  from  Libra  Promotions.  Duffield 
House,  50  Stevens  Lane,  Breaston.  Derbv 
DE7  3BV(Tel:  03317  3032). 

■  Free  posters  and  car  stickers  are  available 
from  Mrs  Jill  Roberts,  Duphar  Veterinary  Ltd 
(Tel:  0489  781711). 

■  Consumer  leaflets  on  equine  anthelmintics 
or  worms  and  fleas  in  dogs  and  cats  are 
available  from  the  Royal  Pharmaceutical 
Society. 

■  Details  of  Vetchem's  marketing  accounts 
and  "Petcare  centre"  packages  are  available 
from  any  Vetchem  wholesaler  or  the  NPA 
information  department. 

Worms  advice 


Veterinary  surgeon  Jim  Allcock  recently  gave 
some  tips  on  selling  cat  and  dog  wormers.  It 
was  important  for  pharmacists  to  know  the 
difference  between  roundworms  and 
tapeworms,  otherwise  they  might  sell 
ineffective  remedies,  particularly  if  the  owner 
made  a  wrong  diagnosis,  he  said. 

Roundworms  are  2-6in  long,  pale  fawn, 
round  in  cross  section  (not  shape)  and  look  like 
coiled  plastic  wire.  They  are  usually  seen 
when  the  dog  or  cat  vomits  and  the  owner  may 
describe  them  as  tapeworms,  but  tapeworms 
are  usually  found  on  faeces  or  round  the  "tail 
end"  and  appear  as  flat,  creamy  white,  motile 
segments  which  break  off  adult  worms. 

There  is  a  common  belief  that  when  a  dog 
scrapes  its  bottom  along  the  floor  it  is  suffering 
from  worms,  said  Mr  Allcock,  but  in  most 
cases  the  dog  is  just  dirty  or  has  anal  gland 
problems. 

Some  owners  are  discouraged  from  buying 
wormers  because  their  pets  refuse  to  swallow 
them,  he  added.  He  suggested  giving  dogs  a 
couple  of  lumps  of  meat  then  concealing  a 
tablet  in  the  third  lump.  Because  dogs  are 
greedy  they  will  probably  bolt  the  food  without 
noticing.  Cats  are  more  fussy;  one 
recommended  method  was  to  crush  the  tablet 
with  cream  cheese  and  sardines  or  anchovy 
paste. 
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HOW  TO  ENTER 

It's  simple.  Just  contact  your  Eyiure 
representative  to  photograph  your 
display  or  send  in  a  photo  yourself 
together  with  the  completed  entry  form 
(Pelow)  to  Eyiure  Limited,  Cwmpran, 
Gwent.  NP44  3XR  Alternatively,  contact 
Gan  Clark  at  Eyiure  to  arrange  for  our 
representative  to  call 


'Mi  MM  l  .  lkJJJ^AMSK 


RULES 

Each  entry  must  be  made  on  the  entry  form 
below,  or  through  your  Eyiure  representative. 
All  entries  will  be  examined  and  Eyiure  Limited 
will  award  prizes  to  the  entries  which  they 
consiaer  have  shown  the  greatest  skill  in 
displaying  Malibu  Sun  Preparations  Only  one 
entry  per  store 

Closing  date  for  entries  31  st  August  1989 
Prize  winners  will  be  notified  by  post  by  28th 
September  1989  A  list  of  winners  will  be 
available  after  this  date  -  please  send  a  S  A  E 

The  decision  of  the  judges  is  final,  ana  no 
correspondence  will  be  entered  into 


■  ■  -in.  ii  — 


ENTRY  FORM 
MALIBU  DISPLAY 
COMPETITION 


NAME: 


STORE  NAME: 


In  entering  this  competition,  I  agree  to 
bide  by  the  rules  and  accept  the 
published  result  as  final  and  legally 
binding. 

Send  your  entry  to  Eyiure  Limited, 
Cwmpran,  Gwent,  NP44  3XR. 


STORE  ADDRESS: 


This  patient  is  an  articulate 
middle-aged  woman.  She 

tells  you  she  has 
hypertension,  for  which 
she  has  been  taking 

Capoten  and 
bendrof luazide  for  two 
months.  Now,  as  usual  in 
the  Winter,  she  has  had 
several  Winter  colds,  and 
for  the  past  week  has  had 
sinusitis  and  a  tickly  cough 
which  keeps  her  awake  at 
night.  She  smokes 


Q 


UESTIONS 


1  Is  captopril  a  likely  cause  of  this 
woman's  cough? 

2  Would  you  suggest  altering  her 
antihypertensive  treatment? 

3  Is  Sudafed  appropriate  in  this 
case? 

1  What  alternative  would  you 
suggest? 


A 


NSWERS 


1  Estimates  of  the  incidence  of 
persistent  cough  associated  with 


ACE  inhibitors  vary  between  1 
per  cent  and  3  per  cent,  although 
small  studies  have  put  the  figure 
as  high  as  15  per  cent.  Typically,  it 
begins  after  several  weeks  or 
months  of  treatment  and  may  be 
worse  when  hang  down.  It  is  more 
common  in  women  and  non- 
smokers.  This  woman's 
symptoms  could  be  drug-induced 
although  superficially  it  appears 
unlikely.  It  is  also  possible  a  recent 
cold,  exacerbated  by  smoking, 
might  account  for  both  her 
sinusitis  and  the  cough. 
2  If  the  cough  is  caused  by 
captopril  it  will  improve  when  the 
drug  is  withdrawn.  If,  instead,  it  is 
due  to  a  recent  viral  infection  it  will 
improve  anyway.  Since  ACE 
inhibitors  are  indicated  for 
hypertension  only  when  thiazides 
and  beta-blockers  have  failed  or 
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are  inappropriate,  there  may  be 
some  difficulty  in  finding'  an 
acceptable  alternative  to  captopril. 
Withdrawal  of  the  ACE  inhibitor  is 
therefore  not  to  be  undertaken 
lightly,  so  it  seems  reasonable  to 
wait  for  two  weeks  to  see  if  the 
cough  gets  better.  The  patient 
may  tolerate  the  cough  and  wish 
to  continue  treatment. 

3  Sudafed  contains 
pseudoephedrine,  a 
sympathomimetic  which  can 
increase  blood  pressure  and  cause 
tachycardia  in  some  patients.  It  is 
contraindicated  in  severe 
hypertension  and  should  be  used 
cautiously  in  milder  hypertension. 
It  is  therefore  unacceptable  to 
allow  Sudafed  to  be  prescribed  on 
a  "prn"  basis  and  the  GP  should 
be  reminded  of  the  risks  even  at 
the  standard  "tds"  dosage. 

4  Nonetheless,  it  is  possible  this 
woman  has  taken  pseudo- 
ephedrine in  the  past  without 
problems.  You  should  ask  her  how 
earlier  episodes  of  sinusitis  have 
been  managed.  If  Sudafed  is 
inappropriate,  decongestant  nasal 
drops  offer  a  lower  risk  of 
systemic  efects.  They  must  be 
used  sparingly  to  avoid  the  risk  of 
rebound  congestion.  Steam 
inhalation  is  effective  but  less 
convenient.  Analgesics  may  help 
the  pain  of  sinusitis  but,  if  it 
persists,  there  may  be  secondary 
bacterial  infection  requiring 
antibiotics. 


Schwarzkopf 

THE  PRODUCT  PROFESSIONALS 


FOR  PEOPLE  WHO  REALLY  CARE 
ABOUT  THEIR  tfAIR. 


SchwarzkopJ  are  launching  a 
new  comcpt  iii  haircare-  the  Gliss 
Corimist  Hair  Repair  Programme. 
It  work's  in  four  stages  —  repairing, 
cleansing,  caring  and  styling,  at  each 
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stage  working  on  the  structure  of 
hair,  helping  it  to  look  as  healthy  as 
nature  intended.  Every  product  is 
CFC  free,  so  while  we  care  for  hair, 
we  also  care  for  the  environment. 


GLISS 

CORIMIST 


THE  HAIR  REPAIR  PROGRAMME 
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When  it  comes  to  advertisin 
we  put  our  foot  down. 

tfycota  is  going  to  stamp  its  personality  on  the  market  place  again  this  year 
Ve're  displaying  our  sprays,  creams  and  powders  in  a  colourful  new  unit,  soon 
o  reach  every  pharmacy  in  the  country. 

And  with  our  highest  ever  advertising  spend,  you'll  soon  be  seeing 
^T„,m.s  a  healthy  kick  in  your  sales. 


THE  SURE  VW 
TO  BEAT 
ATHLETE'S  FOOT 
(S2& 
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HISTORY  OF  PHARMACY 


Going  wholesale 

The  origins  of  the  modern  wholesaler  and  pharmaceutical  manufacturer  are  bound  up  with  the  growth  in  the  later  part 
of  the  19th  century  of  patent  medicines,  organic  chemicals  and  drugs.  Family  chemists  and  druggists  blossomed  into 
nationwide  suppliers  to  become  household  names.  But  in  their  turn  many  were  overtaken  by  events  and  are  but 
memories  today,  in  this,  the  first  part  of  a  series,  Dr  Peter  Worling  examines  the  byeways  that  led  to  the  national 

distributive  and  international  industry  of  today 


Today  manufacture,  distribution  and 
dispensing  of  drugs  is  the  responsibility  of  a 
significant  international  manufacturing 
industry  and  a  wholesale  distribution  industry, 
serving  a  network  of  pharmacies  and 
hospitals.  It  is  difficult  to  relate  this  complex 
nationwide  structure  to  the  small  family 
concerns  which  were  established  during  the 
19th  -century.  Pharmaceutical  wholesale 
distributors  and  the  manufacturers  of 
proprietary  and  ethical  medicines  can  trace 
their  origins  back  to  four  main  starting  points :- 

i.  Retail  chemists  or  druggists 

ii.  Drug  importers  and  drug  growers 

iii.  Chemical  manufacturers  and  suppliers 

iv.  Proprietary  medicine  and  sundries 
wholesalers. 

The  chemist  and  druggist  route 

Established  as  retail  businesses,  they 
expanded  into  local  wholesale  distributors  and 
developed  further  by  the  manufacture  of 
galenicals.  By  the  early  20th  century,  these 
were  representatives  of  a  large  number  of  the 
companies. 

One  example  is  James  Woolley  Sons  &  Co 
Ltd  of  Manchester  who  were  established  as  a 
retail  pharmacy  in  1796  by  R.H.  Hargreaves. 
By  1850  the  company  had  developed  into  a 
substantial  manufacturing  and  wholesale 
chemist,  but  by  1880  wholesale  activities  had 
become  the  main  interest  of  the  company.  In 
1936  the  wholesale  business  of  J  C  Arnfield  & 
Sons  Ltd  of  Stockport  was  acquired  and 
became  Woolley  &  Arnfield.  The  British  Drug 


T&H  Smith,  Edinburgh  —  makers  of  fine  chemicals 


James  Woolley  &  Sons,  Manchester 


Houses,  a  then  major  manufacturer  of  drug 
preparations  and  galenicals,  acquired  the 
company  in  1962  and  Woolley  &  Arnfield 
finally  became  part  of  Vestric  in  1966. 

E.  H.  Butler  &  Son  Ltd,  of  Leicester, 
followed  a  similar  course.  The  retail  company 
was  established  in  1827  by  John  Butler  in 
Wharf  Street,  Leicester,  offering  a  range  of 
galenicals,  drugs  and  chemicals  to  the  public  as 
well  as  a  dispensing  service.  In  1869  new 
premises  were  required  to  house  the  growing 
business  and  extensions  were  built  in  1895  and 
1918.  Butler's  developed  as  the  market  grew 
and  changed  and  they  became  suppliers  of 
patent  medicines  and  then  ethical 
pharmaceuticals,  continuing  this  role  up  to  the 
present  day. 

A  number  of  companies  were  established 
as  wholesale  druggists  engaging  in  the 
purchase,  sale  and  distribution  of  drugs, 
powders  and  galenicals. 

Drugs  were  bought  at  the  drug  auctions 
which  were  held  regularly,  the  most  notable 
being  at  Mincing  Lane.  London.  It  was  the 
custom,  that  the  miller  had  to  return  108  lbs 
weight  for  every  1  cwt  ground,  irrespective  of 
the  nature  of  the  material  and  to  make  good 
the  losses  the  miller  frequently  made  up  the 
weight  with  an  adulterant.  To  overcome  this 
problem  of  adulteration,  the  wholesale 
druggists  installed  their  own  grinding  mills  and 
from  this  it  was  a  short  step  to  galenical 
manufacture. 


Bleasdale  Ltd,  York,  founded  in  1780,  w; 
one  of  the  companies  which  followed  this  roui 
from  galenical  manufacturer,  through  patei 
medicine  supplier  to  pharmaceutic 
distributor.  By  the  early  1800s,  the  compan 
was  established  as  a  wholesale  an 
manufacturing  chemist,  making  a  wide  rang 
of  preparations.  It  undertook  the  distributio 
of  patent  medicines  and  ethicals  as  these  cam 
on  the  market  to  become  a  comprehensiv 
pharmaceutical  distributor. 

Many  wholesalers  followed  the  route 
development  into  a  combined  wholesale  an 
manufacturing  chemist.  The  increasin 
demand  for  compounds  forced  the  companie 
to  make  the  decision  to  invest  in  th 
equipment  required.  Installation  of  larg 
pestles  and  mortars  and  then  grinding  mil! 
was  the  first  step.  Steam  power  an 
installation  of  steam  heated  mixing  pan 
followed. 

Most  of  the  wholesale  and  manufacturing 
chemists  did  not  expand  beyond  this  poinf 
buying  the  products  they  could  not  make  froi 
the  larger  manufacturing  houses.  Those  th; 
moved  into  the  next  stage  invested  in  plant  fc 
vacuum  distillation  and  the  preparation  < 
tinctures,  breaking  away  from  bein 
wholesalers  to  become  the  forerunners  of  th 
first  pharmaceutical  manufacturers. 

There  are  many  examples  of  companie 
falling  into  both  combined  categorie 
developing  as  a  wholesale  and  manufacturin 
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THE  BIG  SWING  TOWARDS 
NATURAL  AND  HERBAL 
REMEDIES . 

The  increasing  awareness  of  herbal  medicine 
and  natural  remedies  has  presented  pharmacists 
with  more  questions  than  they  can  answer. 

Who  can  you  turn  to?  May  we  suggest  that 
Potter's,  with  over  1  75  years  experience,  can  provide 
realistic  advice  and  help  on  this  Fastest  growing  sector  of 
medicine. 

As  Europe's  leading  manufacturer  of  all  forms  of 
licensed  herbal  medicine,  Potter's  also  have  the  comprehensive 
range  of  products  you  need  to  satisfy  your  customers. 


FREE 


NEURELAX 

Relieves  periods  ot 
nerve  strain  and 


tenseness  s 


allowing 


We're  offering  you  a  free  Information 
Pack,  plus  a  Herbal  Prescriber  which 
features  natural  remedies  for  the  most 
common  ailments.  Please  tick  the 
appropriate  box  when  you 
return  the  coupon. 


restful  sleep 

100  Tablets 


All  you  ever  wanted  to 
know  about  herbs  and  natural  remedies  in  one 
comprehensive  book  -  Potter's  Cyclopaedia. 

•  .4/7  invaluable  source  of  reference  for  pharmacists  and  staff. 

•  /  988  edition  -  complete!)  •  revised  and  rewritten  by  leading 
pharmacists. 

•  Clear,  concise  format  makes  everything  easy  to  find. 

•  A  ttracth  'eh  •  illustra  ted. 

Special  offer  price  to  pharmacies  just£9.99  (rsp£14.25),  incp&p. 
Please  order  on  coupon  below. 


Potter's  (Herbal  Supplies)  Ltd. 
Leyland  Mill  Lane,  Wigan,  Lanes.  Tel:  0942  34761. 

Tick  for  Information,Herbal  Prescriber  and  Potter's  Cyclopaedia. 

□ 


□  Please  send  me  more  about 
Potter's  range  of  products, 
including  an  Information  Pack 
and  Herbal  Prescriber 


Name 


Please  send  me  advance 

copy(s)  of  Potter's  Cyclopaedia; 

I  enclose  a  cheque  for  £  

(£9. 99  per  copy  incp&p) 
payable  to  Potter's  (Herbal 
Supplies)  Ltd. 


Pharmacy 


Please  allow  28  days  for  delivery. 


Post  code 


HISTORY  OF  PHARMACY 


chemist  and  then  expanding  their  stock  range 
by  adding  proprietary'  ethical  medicines  and 
becoming  in  due  course  comprehensive 
pharmaceutical  distributors.  Examples  include 
Bleasdale  of  York,  James  Woolley  of 
Manchester,  Lofthouse  &  Saltmer,  Hull, 
Raimes  &  Co,  York  and  many  others. 

Companies  who  originated  as 
manufacturing  and  wholesale  chemists  and 
then  developed  the  manufacturing  facilities 
included  Allen  &  Hanburys,  London, 
Meggesson,  London,  Evans  Medical, 
Liverpool,  and  Thomas  Kerfoot,  Ashton 
under  Lyne. 

Allen  &  Hanburys  was  founded  in  1715  by 
Silvanus  Bevan  when  he  established  the  Old 
Plough  Court  Pharmacy  which  was  engaged  in 
manufacturing  galenical  products  and  in 
distribution.  The  company  was  in  the  forefront 
of  innovation  being  one  of  the  first  to  use 
vacuum  distillation  for  the  preparation  of 
extracts  in  1817.  As  new  machinery  was 
developed  for  ointments,  pills  and  tablets, 
manufacturing  moved  out  of  the  pharmacy  and 
into  the  factory. 

From  drug  importers  and  growers 

Companies  who  not  only  imported  and 
processed  naturally  occurring  substances,  but 
also  established  their  own  drug  farms,  formed 
a  more  specialised  group. 

For  example  Stafford  Allen,  a  nephew  of 
William  Allen  of  Allen  &  Hanburys,  the  first 
President  of  the  Pharmaceutical  Society 
founded  May  &  Allen  with  Charles  May,  a 
druggist,  in  1833.  May  retired  in  1843  and 
George  Allen,  Stafford's  brother,  joined  the 
company,  which  was  then  known  as  Stafford 
&  George  Allen.  In  subsequent  years  the  sons 
and  grandsons  of  Stafford  Allen  joined  the 
business  and  it  was  formed  into  a  limited 
liability  company  in  1899. 

The  company's  main  interest  was  in  the 
preparation  and  distribution  of  drugs,  being 
drug  grinders  with  mills  in  London  and 
cultivators  of  many  plants  at  farms  at  Long 


Melford.  In  later  years  they  developed  the 
manufacture  and  supply  of  perfumes,  including 
lavender  and  essences.  Stafford  Allen  like 
William  Ransom,  became  very  involved  in  the 
manufacture  and  supply  of  galenical 
preparations,  failing  to  make  the  transition  to 
a  general  wholesaler. 

Starting  with  suppliers  of  chemicals 

With  the  growing  use  of  chemical  substances 
in  medicine  a  number  of  companies 
commenced  to  distribute  of  these  products, 
but  few  if  any  expanded  into  comprehensive 
wholesalers.  They  became  the  starting  point 
of  the  fine  chemical  industry. 

Many  well  known  companies  are 
examples,  including  Howards  of  Ilford, 
Thomas  Morson,  London,  May  &  Baker, 
Dagenham,  and  T  &  H  Smith,  Edinburgh. 

Howards  of  Ilford  is  an  interesting 
example.  Luke  Howard  joined  W.  Allen  of 
Allen  &  Hanburys  as  a  partner  in  1797.  The 
company  established  a  chemical  laboratory  in 
Plaistow  which  Luke  Howard  took  over  to 
form  Howards  in  1809,  concentrating  on  the 
manufacture  and  supply  of  chemicals  and 
organic  products.  J.C.  Howard,  one  of  Luke's 
sons,  was  an  expert  on  cinchona  and  its 
alkaloids  and  the  manufacture  of  these  was 
started  in  1827.  Howards  became  one  of  the 
country's  major  manufacturers  and  suppliers 
of  fine  chemicals,  such  as  iodides,  citrates  and 
bismuth  salts. 

Via  medicines  wholesalers  and 
druggists'  sundriesmen 

Another  stream  from  which  the  modern  day 
wholesalers  originated  were  the  companies 
formed  to  supply  the  growing  range  of  patent 
medicines  and  sundries.  They  frequently 
offered  a  national  service,  sending  orders 
within  24  hours  to  all  parts  of  the  country. 
Barclay  &  Son,  S.  Maw  &  Son  and  Sangers 
are  well  known  examples. 


Barlcay  &  Son  was  founded  in  1770  by 
James  Barclay  as  a  warehouse  for  the  supply 
of  proprietary  medicines.  The  business  was 
run  by  the  sons  and  grandsons  and  other 
descendants  of  James  Barclay,  until  the 
company  was  formed  as  a  limited  liability 
company  in  1888. 

The  company  continued  to  expand  — 
ranges  of  druggists'  sundries  were  added  and 
a  successful  photographic  business 
developed.  Barclays  successfully  made  the 
transition  into  a  pharmaceutical  wholesaling 
company 

S.  Maw  &  Son  developed  as  a  wholesaler 
of  druggists'  sundries.  In  1807  George  Maw, 
a  farmer  in  Lincolnshire,  entered  into 
partnership  with  William  Hornby,  an 
established  wholesale  druggist  in  London,  to 
form  the  firm  of  Hornby  &  Maw.  In  1814  Maw 
left  the  partnership  to  purchase  the  business 
of  John  Lowe,  the  only  plaster  factory  in  the 
country.  The  company  established  itself  as  a 
surgical  syringe,  surgical  instrument  and 
plaster  manufacturer.  In  1820  George  Maw's 
eldest  son,  John  Hornby  Maw,  joined  the 
business  after  completing  an  apprenticeship 
with  a  chemist  in  Croydon,  and  experience  at 
St  Bartholomew's  Hospital. 

The  company  introduced  the  first  feeding 
bottle  using  india  rubber  tube,  the  O'Connell  I 
feeding  bottle  and  held  the  patents  for  Maw's 
Feeders.  Maw  &  Son  became  a  major] 
wholesale  supplier  of  sundries  to  chemists. 


This  article  is  taken  from  Dr  Peter  Worling's 
thesis,  prepared  for  his  Doctorate  at  the 
Postgraduate  School  of  Studies  in  Pharmacy, 
University  of  Bradford.  Details  of  the  many 
references  used  may  be  obtained  from  the 
author.  Further  articles  tracing  the  more  recent 
growth  and  development  of  trade  associations, 
and  the  effects  of  the  establishment  of  the 
National  Health  Service  will  follow. 
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Mistaken 
ideas  in  SGM 
debates 

Having  got  over  the  shock  of 
actually  having  a  letter  published 
in  the  PJ I  was  hesitant  to  put  pen 
to  paper  again.  However,  I  feel 
that  the  misconceptions  which 
sprang  from  almost  every  column 
of  both  PJ  and  Chemist  &  Druggist 
in  the  SGM  debate  last  week 
deserve  further  comment. 

Firstly,  I  speak  as  one  of  the 
few  individual  contributors  to  the 
Nuffield  Committee's 
deliberations,  and  as  past 
±airman  of  Somerset  Branch  of 
RPSGB  when  the  detail  of  the 
recommendations  was  debated  at 
ength  and  our  thoughts  were 
referred  to  Council  under  the 
:onsultation  procedure. 

I  recall  that  the  over-riding 
romments  from  the  Branch 
required  ongoing  diligence  in 
:hecking  procedures,  but 
requested  the  relaxation  of  NHS 
regulations  to  allow  completed  and 
rhecked  prescriptions  to  be  given 
jut  in  the  temporary  absence  of 
:he  pharmacist,  under  a  strict 
written  procedure. 

It  seems  obvious  that 
ndividual  pharmacists  are  going  to 
nterpret  and  act  upon  the 
requirements  in  their  own 
particular  way,  and  no  force  of  law 
is  required  to  bring  that  about. 
This  profession,  I  believe,  is  well 
versed  in  its  responsibilities  and 
well  able  to  carry  them  out, 
without  the  need  for  specific 
legislation. 

This  belief  is  apparently  not 
shared  by  Council,  if  one  is  to  take 
heed  of  its  dogmatic  reiteration 
that  the  members  are  asking  for 
fine  legal  control  in  supporting  the 
motion  at  the  SGM.  This  is  where 
the  popular  misconception  arises. 
Council  asked  for  branch 
submissions  on  the  Nuffield 
recommendations,  received  a 
woefully  inadequate  response, 
and  proceeded  with  its  own 
debate  in  isolation  from  the 
nembership.  Result 
widespread  frustration! 

I  feel  that  the  SGM  motion  was 
imply  a  vehicle  for  this 
rustration.  The  motion  was  one 
)f  no  confidence  in  the  Council's 
esponse  to  the  wishes  of  the 
nembership  —  the  issue  was 
nerely  a  means  of  expressing  this 
rustration. 

Council  may  be  elected  to 
iovern  our  affairs,  but  it  cannot  do 
his  in  isolation.  The  lesson  must 
e  well  learned  —  for  all  our 
akes! 


'avid  Greenwood 

Wells 


Health 
promotion 
seminar 

I  received  (along  with  other 
contractors  in  various 
professions)  an  invitation  from  the 
West  Essex  Health  Authority  and 
Essex  FPC  under  the  above 
heading.  Being  near  to  the  venue 
I  attended.  Many  disciplines 
involved  in  health  care  gave  a 
presentation  to  the  assembly: 
some  professions  were 
conspicuous  by  their  absence. 

The  good  news  is  that  nearly 
all  the  presentations  mentioned 
community  pharmacists  as  a 
superb  source  of  information,  and 
the  only  professionals  who  did  not 
present  a  hostile  situation  to  the 
patient/general  public.  The  bad 
news:  the  meeting  was  poorly 
attended  generally,  and  I  was  the 
only  pharmacist  present.  I  believe 
I  was  able  to  present  our  situation 
fairly  and  firmly.  We  are  the  only 
group  that  does  not  receive 
remuneration  for  health  education 
activities  —  nor  is  any  promised. 

May  I  appeal  to  all  pharmacists 
who  receive  such  invitations  from 
their  health  authorities  that 
attendance  is  vital  if  we  wish  to 
raise  our  profile  in  the  health  care 
team  and  obtain  the  recognition 
we  surely  deserve. 


Michael  Fagan 

Hertford 


Gripe  water 
Press  gripes 

Some  newspapers  have  published 
stories,  recently,  about  the 
alcohol  content  of  gripe  mixtures, 
including  Woodward's  gripe 
water.  We  believe  that  these 
stories,  stimulated  by  the  London 
Food  Commission,  have  been 
unnecessarily  alarmist. 

Woodward '  s  gripe  water  is  the 
leader  in  the  children's 
carminative  products  market  with 
a  share  of  over  50  per  cent  of  the 
annual  sale  of  five  million  bottles. 
Introduced  139  years  ago, 
Woodward's  gripe  water  has  an 
established  record  of  safe  and 
efficacious  use  by  generations  of 
mothers  for  their  babies  and 
children. 

The  newspaper  stories  have 
concentrated  on  the  alcohol 
content  of  the  gripe  mixtures  and 
have  criticised  its  inclusion.  In 
fact,  alcohol  is  present  because  it 
is  used  to  extract  the  natural  dill  oil 
and  ginger  tincture  from  the  dill 


seed  and  ginger  root. 

We  would  emphasise  that 
Woodward's  gripe  water  has  a 
Product  Licence  and  that  the 
manufacturer,  LRC  Products 
would  not  market  a  product  it 
considered  unsafe  for  the  use  of 
babies  and  infants.  Indeed,  the 
presence  of  alcohol,  which  is  also 
a  natural  preservative,  allows  us 
to  minimise  the  use  of  synthetic 
preservatives. 

As  far  as  the  amount  of  alcohol 
in  Woodward's  gripe  water  is 
concerned,  each  5ml  dosage,  for  a 
one  to  six  month  old,  contains 
0. 246ml  (4.92  per  cent  volume) 
alcohol.  There  is  no  evidence  to 
show  that  this  very  small  amount 
of  alcohol  has  any  effect  on  babies. 

Contrary  to  the  impression 
given  in  some  newspapers,  it  is 
not  the  alcohol  which  calms  the 
baby.  It  is  the  carminative  effect  of 
the  dill  oil  and  ginger  tincture 
which  releases  the  pressure  in  the 
stomach  and  achieves  the 
required  "burp"  and  the  little 
sodium  bicarbonate,  which  is  also 
present,  neutralises  any  excess 
stomach  acid.  This  restores 
comfort  to  the  child's  stomach  and 
enables  it  to  settle  down. 


Mike  Broadbridge 

General  manager  (marketing) 
LRC  Products  Ltd 


New  condom 
standards 

As  general  manager  of  Mates 
Healthcare  Ltd,  I  was 
disappointed  that  your  April  8 
article  (p553)  on  the  new  BSI 
standard  for  condoms,  made  no 
mention  of  Mates. 

Mates  —  now  has  established 
a  25  per  cent  market  share  since 
its  launch  in  November  1987, 
challenging  Durex's  domination. 
In  addition,  Mates  is  the  only 
other  brand,  apart  from  Durex, 
which  carries  the  kitemark.  Mates 
Tough  —  which  meets  the  revised 
specifications  —  will  be  submitted 
to  the  BSI  for  approval  and  we 
anticipate  that,  by  July  of  this  year, 
all  Mates  products  will  carry  the 
kitemark. 

The  message  loud  and  clear 
must  be  that  only  condoms 
carrying  the  kitemark  should  be 
bought,  and  that  we,  along  with 
LRC  Products,  will  continue  to 
encourage  the  public  regularly  to 
use  only  kitemarked  condoms. 
Used  correctly,  condoms  are  a 
highly  effective  contraceptive,  as 
well  as  being  the  only  method 
offering  protection  from  AIDS  and 
other  STDs. 


Peter  A.  Yeates 

General  Manager 
Mates  Healthcare  Ltd 
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BUSINESS  NEWS 


Lloyds  go  back  on 
the  buying  trail 


Rimmel  put 
on  the 
market 

Rimmel  International  Ltd, 
controllers  of  the  marketing  and 
sales  of  four  brands  in  the  UK ,  are 
up  for  sale. 

Their  US  parent  Schering- 
Plough  said  last  week  that  the 
group  plan  to  divest  themselves  of 
all  European  interests  and  thus 
offers  will  be  accepted  for  Rimmel 
and  Chicogo  GmbH. 

Rimmel' s  portfolio  includes 
Censic,  Ultra  Colour  and 
Maybelline,  produced  from  their 
factory  in  Ashford,  Kent,  where 
500  staff  are  employed. 

A  company  spokesman  told 
C&D:  '  'We  do  not  expect  the  sale 
to  affect  our  trading  and  we're 
carrying  on  business  as  usual, 
working  toward  a  good  set  of  half 
year  figures. ' '  He  added  that  staff 
were  more  concerned  about  the 
Channel  Tunnel  than  any 
impending  sale. 


CBI  look  at 
CFC  effort 

Confederation  of  British  Industry 
director  general  John  Banham 
praised  and  warned  British 
industry  this  week  for  their 
reaction  to  the  CFC  problem. 

He  said:  "Companies  are  now 
being  exposed  to  a  new  element  of 
competition.  A  product's 
compatibility  with  the 
environment  is  becoming 
increasingly  important  to 
customers,  and  thus  retailers  and 
manufacturers". 

He  added:  "If  British  industi-y 
does  not  meet  the  challenge, 
overseas  competitors  certainly 
will." 

The  CBI  is  holding  a  one-day 
conference  looking  at  the 
opportunities  and  risks  of  green 
market  demand  at  their  London 
headquarters  on  May  31 .  Contact: 
Tel:  01  379  7400. 


Allen  Lloyd,  chairman  of  Britain's 
most  predatory  chain  of  351 
pharmacies  and  120  drugstores, 
announced  record  profits  this 
week  and  said  that  Lloyds 
Chemists  pic  are  back  in  the 
market  for  more  retail  outlets. 

Mr  Lloyd  says  the  company- 
will  buy  at  least  20  new  drugstores 
and  have  them  trading  in  the 
Lloyds  livery  by  Christmas.  The 
number  of  pharmacies  they  want 
is  not  specified  but  Mr  Lloyd  said 
they  will  buy  individual  stores  and 
consider  small  pharmacy  chains 
"as  and  when  they  become 
available". 

The  company  has  now 
consolidated  the  acquisitions  of 
107  Aliens  Chemists  stores  and  24 
Bannister  &  Thatcher  outlets 
from  the  Summer  and  Autumn  last 
year.  Mr  Lloyd  says  the  company 
wants  to  edge  further  North  and 
South  of  their  Midland  base. 

The  last  acquisitions  made 
their  first  impression  on  company 
results  in  six  months  figures  to 
December  31. 

Turnover  has  doubled  to  £67m 
and  pre-tax  profits  have  leapt  124 
percent  to  £3. 94m.  Mr  Lloyd  said 
in  real  terms  the  company  has 
achieved  sales  growth  of  about  12 
per  cent  over  the  last  six  months. 
In  pharmacy  NHS  sales  are  up  by 
about  11  percent,  and  OTC  sales 
by  13  per  cent,  he  said. 

Mr  Lloyd  is  '  'wholly  satisfied 


Colgate-Palmolive  UK  are 
restructuring  their  sales  force  as 
part  of  a  re-think  of  their  trading 
plans.  These  include  a  move  away 
from  low  pricing. 

A  company  spokesman  told 
C&D  this  week:  "Sales  growth 
had  become  too  reliant  on  volume 
and  not  value,  as  demonstrated  by 
price-cutting  deals  and  there  had 
also  been  insufficient  sustained 
investment  in  building  brands." 


with  the  results,  particularly 
because  of  41  per  cent  growth  in 
earnings  per  share  (EPS)  to 
6.17p.  Lloyds  strategy  for  the 
future,  he  said,  is  built  around 
achieving  EPS  growth  through 
improving  existing  operations  and 
with  expansion  aided  by 
acquisitions. 

This  improvement  of  outlets 
includes  conversions  to  the  Lloyds 
Supersave  format  which  is 
proceeding  at  the  rate  of  eight 
stores  a  month,  he  said.  During 
the  half  year  37  pharmacies  and  50 
drugstores  were  refitted. 

The  company's  own  label 
package  is  also  being  developed. 
Mr  Lloyd  said  they  now  have  700 
lines,  accounting  for  16  per  cent  of 
pharmacy  sales  and  2 1  per  cent  of 
drugstores  sales.  A  further  300 
lines  are  being  developed. 

The  directors  have  declared 
an  interim  dividend  of  0.65p  net 
per  share,  payable  on  June  12  to 
shareholders  on  the  register  at 
close  of  business  on  May  18. 

Mr  Lloyd  says  current  trading 
against  the  corresponding  period 
last  year  is  good  and  he  is  "looking 
forward  to  reporting  another 
successful  year". 

The  full  benefit  of  the 
Beautycare,  Bannister  and 
Thatcher,  and  Aliens  Chemists 
acquisitions  will  be  realised  in  the 
second  half  of  this  year  and  the 
next  financial  year,  he  said. 


The  company  has  streamlined 
all  departments  altered  their 
regional  sales  structure  and 
reduced  stock  code  units.  And 
Colgate's  four  core  brands  are 
being  re-launched  (See  Counter 
Points). 

New  chairman  David  Enfield 
plans  to  strengthen  the  business 
base  by  adding  consumer  value  to 
core  brands  and  to  develop 
growth  opportunities. 


Sunday 
defeat 

Any  further  attempts  to  chang! 
the  Sunday  trading  laws  loo 
extremely  unlikely  after  a  refon 
proposal  was  defeated  in  th 
House  of  Commons  last  week. 

A  Private  Members  Bil 
sponsored  by  Steve  Norris  (Coi 
failed  to  go  through  after  beir 
delayed  by  a  procedural  tactic, 
was  employed  by  Ray  Powc- 
(Lab),  who  is  sponsored  by  tr 
shopworkers'  union  USD  AW. 

Timothy  Renton,  Home  Offio 
Minister  for  State,  restated  tl 
Government  view  that  it  was 
"no  hurry"  to  deal  with  what 
regarded  as  "unfinishe 
business".  Mr  Renton  said  tl 
Government  will  wait  until 
consensus  which  commanded  tl 
support  of  Parliament  and  tl 
country  emerges. 

Princess 
Diana  visits 
Searle  I 

Princess  Diana  opened  G.lll 
Searle 's  new  quality  assurancH 
facility  at  Morpeth  last  week,  jul 
hours  after  the  incident  whiJ 
claimed  worldwide  headline! 
when  a  man  from  a  walk-abol 
crowd  lunged  at  her. 

A.Searle  spokesman,  Richalj 
Williams,  said  the  Princes! 
appeared  "totally  unaffected' j 

She  was  at  Searle  to  tour  OT| 
and  prescription  producticl 
facilities  which  have  just  been  ul 
dated  to  the  tune  of  £4m.  Morpel 
is  now  the  largest  producticl 
facility  in  Searle 's  network. 
■  Searle  announced  a  £2.9l 
project  this  week  to  fund  nel 
research  at  Oxford  Universirl 
The  new  Glycobiology  Institul 
will  "enable  collaborate] 
research  to  be  undertake)! 
involving  scientists  from  both  tl| 
University  and  at  Searle",  til 
company  said. 


Colgate's  rethink 
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AAH  news 
initiative 

Vn  illustrated  product  guide 
:overing  ostomy,  incontinence, 
Iressings,  hosiery,  trusses  and 
■upports  and  other  surgical 
■quipment  has  been  launched  by 
VAH  Pharmaceuticals  as  part  of 
heir  '  'healthcare  initiative" . 

Vantage  representatives  will 
,oon  be  giving  members  details 
bout  the  Healthcare  'package' 
md  distributing  copies  of  the  free 
lealthcare  product  guide  which 
omes  in  a  ring  binder  format  so  it 
:an  accommodate  three-monthly 
ipdates. 

An  AAH  Healthcare 
lewsletter  is  planned  to  keep 
iharmacists  up  to-date  with 
narket  developments,  changes  in 
egislation,  new  product 
nformation,  etc.  It  is  scheduled 
or  a  Summer  launch  and  is  to  be 
ree. 

An  AAH  Healthcare  Centre 
as  been  set  up  at  Kingswinford  in 
he  Midlands.  It  offers  a  selection 
|f  1,800  healthcare  lines  and 
(elivery  is  normally  within  48 
purs,  say  AAH.  Three  hotline 
lumbers  are  available  to  deal  with 
roduct  inquiries  (0384  270094, 
384  270112  and  0384  270113). 


Green  own 
label  launch 

new  brokerage  company  aiming 
o  supply  own  label  requirements 
)r  the  retail  and  wholesale  trades 
?as  launched  last  week. 

The  Freelance  Marketing 
onsultancy  Group  (fmcg)  say 
ley  are  focusing  on  the  health  and 
eauty,  household  and  hosiery 
larkets.  They  claim  to  be  geared 
)  meeting  increasingly  green 
larket  demand  and  can  source 
ropellant  free  aerosols,  ozone 
iendly  aerosols  and  enzyme  free 
stergents. 

The  consultancty  is  also 
oking  to  source  products  which 
ave  not  been  tested  on  animals, 
lother  area  of  growing  concern. 


Queen's  Awards  for 
ten  companies 


The  Queen's  Awards  for  export 
and  technological  achievement, 
announced  yesterday,  feature  to 
ten  companies  with 
pharmaceutical  connections. 

Export  winners  include:  ICI 
Pharmaceuticals;  Ciba-Geigy  pic, 
Life  Science  Research  Ltd;  The 
Wellcome  Foundation;  Woods  of 
Windsor  Ltd  (perfumes  and  toilet 
preparations). 


For  technological 
achievement:  Cambridge 
Research  Biochemicals  Ltd; 
Coats  Viyella  Medical  Ltd 
(Seriseal  Division);  Courtaulds  pic 
(research);  The  Laboratory  of 
Molecular  Biology  of  Medical 
Research  Council;  and  Unipath 
Ltd.  The  Queen  is  recognising 
116  firms  from  the  1,087  which 
asked  to  be  considered. 


Animal  fees  go  up 


Increased  fees  for  animal 
medicines  licensing  come  into 
effect  on  April  24 . 

The  following  are  some  of  the 
new  fees:  Application  for  animal 
test  certificate  £2,500  (renewal 
£500).  Product  licence  application 
—  major  (ie  new  active  ingredient) 
£8,000,  complex  £4,500,  standard 
£2,000,  simple  £500. 
Manufacturers'  licence  £1,000 
(£50  for  medicinal  products  not 


Herb  seminar 

Seven  Seas  are  organising  a 
herbal  seminar  at  the  Novotel 
Hotel,  Worsley,  Manchester  on 
Wednesday,  April  26. 

For  more  details  contact 
Valerie  Grundon  on  0932  63270. 


CPP  Weekend 

The  College  of  Pharmacy  Practice 
is  holding  a  study  weekend  on 
patient  medication/residential 
homes  at  Dvffrvn  Conference 
Centre,  Cardiff  on  May  19-21. 

Patient  medication  records  will 
be  discussed  in  seminars  on  the 
first  day  and  on  the  second,  a 
video  on  "Pharmaceutical 
problems  in  residential  homes" 
will  be  shown,  followed  by 
seminars  a  workshop  session. 


requiring  a  product  licence  or  for 
emergency  vaccines).  Wholesaler 
dealers'  licence  £650.  Variation  of 
product  licences  £660  complex, 
£200  others.  Variation  in 
manufacturers'  and  wholesaler 
dealers'  licences  £175. 

The  changes  are  brought 
about  under  the  Medicines  (Fees 
Relating  to  Medicinal  Products  for 
Animal  Use)  Regulations  1989  (SI 
1989,  No  583;  HMSO£3). 


COMING  EVENTS 


For  details  on  the  residential 
weekend  contact  Alison  Oliver  at 
the  CPP  on  01-735  0418. 

Monday,  April  24 

North  Metropolitan  Branch, 
RPSGB.  The  School  of  Pharmacy, 
Brunswick  Square,  WC1  at  7.30pm. 
"Control  of  infection  transfer  in  the 
hospital  and  domestic  environments.  A 
disinfectant  update",  Dr  S. 
Bloomfield,  King's  College,  London. 

Tuesday,  April  25 

Barnet     Branch,  RPSGB. 

Postgraduate  Medical  Centre.  Barnet 
General  Hospital  at  7.30pm.  Wine 
buffet,  followed  by  annual  meeting. 
Guest  speaker  Mr  Chris  Kitchen,  FPC 
administrator. 

Bristol      Branch,  RPSGB. 

Postgraduate  Centre,  Southmead 
Hospital  at  7.30pm.  Annual  meeting 
and  talk  "Home  TPN". 

Wednesday,  April  26 

Barking    Branch,  RPSGB. 

Academic  Centre,  Oldchurch  Hospital 


No  change  on 
card  limit 

The  £50  limit  on  cheque  guarantee 
cards  in  unlikely  to  be  raised  in  the 
near  future.  Barclays  and  Lloyds 
moved  last  week  to  stop  any 
increase  because  of  the  greater 
risk  of  fraud. 

Barclays  said  card  fraud  costs 
them  £6m  a  year,  with  up  to 
30,000  cheque  books  and  cards 
being  stolen. 

The  Banks  are  understood  to 
have  discussed  raising  the  limit  at 
the  Association  for  Payment 
Clearing  Services  after  the  issue 
was  raised  by  the  National 
Westminster  and  Midland  Banks. 


BRIEFS 


Lichtwer  Pharma  UK  will  have  new 
telephone  and  fax  numbers  from 
April  25.  Tel:  0628  605275;  fax: 
0628  605277. 

Britcair  Ltd  have  moved  to  new 
premises:  Stafford  House,  Station 
Road,  Aldershot,  Hants  GU11 
1BA.  Tel  0252  333314. 


at  7.30pm.  "Prophylactic  measures 
for  your  holiday",  Dr  Clarke,  medical 
advisory  service,  London  School  of 
Hygiene  and  Tropical  Medicine. 
Eastbourne  Branch,  RPSGB. 
Lamb  Inn  pub,  Old  Town,  Eastbourne 
at  8pm.  Annual  meeting. 
Stirling  Branch,  RPSGB.  Terraces 
Hotel,  Stirling  at  8pm.  Annual 
meeting.  "Hepatitis  6  risks  and 
prevention",  Mr  J.S.  Johnston, 
regional  technical  representative  of 
Smith  Kline  &  French.  Supper 
courtesy  of  SK&F. 

Thursday,  April  27 

Bradford  Branch,  RPSGB.  The 

Victoria  Hotel,  Bridge  Street, 
Bradford  at  8pm.  Joint  meeting  with 
Bradford  and  Halifax  NPA  Branch. 
Annual  meeting  of  NPA  Branch, 
followed  by  buffet  at  9pm  and  annual 
meeting  of  RPSGB  Branch. 
Weald  of  Kent  Branch,  RPSGB. 
Postgraduate  Medical  Centre,  Kent  & 
Sussex  Hospital.  Tunbridge  Wells  at 
7.45pm.  Annual  meeting.  "PR  —  the 
great  pretender",  Colin  Woolford. 
director  of  PR.  RPSGB. 
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Enterprising  OTC 
Product  Managers. 


...This  could  be  your  ideal  opportunity  to  break  out 
of  the  constraints  of  a  big-company  environment 
and  move  into  a  young,  dynamic  OTC  operation, 
where  initiative  and  creativity  are  strongly  encouraged 
and  rewarded. 

Our  clients  -  one  of  the  UK's  fastest-growing  pharma- 
ceutical companies  -  have  an  exceptional  record  of 
success;  this  stems  from  their  commitment  to  research 
and  technical  innovation,  combined  with  a  high  level 
of  marketing  creativity.  Their  OTC  division  is  well- 
established  and  poised  for  significant  further  growth. 
Your  brief  will  be  to  manage  an  interesting  portfolio 
of  marketed  products,  including  two  recently  launched 
and  successful  new  brands.  You  will  also  assist  with 
searching  out  and  developing  new  product/market 
opportunities. 


You  will  ideally  be  a  graduate  and  aged  around  24-30 
You  should  have  a  good  record  of  achievement  in 
selling  and  marketing  in  the  retail  pharmacy  sector. 
Additionally,  you  should  possess  good  communi- 
cation skills,  marketing  creativity  and  a  high  level 
of  commitment. 

Salary  is  negotiable  to  around  £20,000  and  attractive 
benefits  include  a  performance-related  bonus,  good 
choice  of  car,  BUPA  membership  and  generous  assist- 
ance with  relocation  expenses.  The  post  is  based  at  the 
Company's  prestigious  headquarters  in  an  attractive 
part  of  the  country 

Please  write  in  confidence  enclosing  a  current  and 
comprehensive  curriculum  vitae.  or  phone  to  discuss 
the  post: 


^alentmark  fk\ 

Leaders  in  Health  Care  Recruitment  ^^^^J 


Tony  Forbes-Leith,  Talentmark  Limited, 
King  House,  11  Westbourne  Grove, 
London  W2  4UA.  Tel:  01-229  2266. 


LF  WISH  AM  AND  NORTH  SOUTH WARK 
HEALTH  AUTHORITY 
GUY'S  HOSPITAL 
PAY  INCENTIVES  ARE  OFFERED  FOR 
PHARMACY  TECHNICIANS 

At  Guy's  we  have  always  valued  our  technicians  highly  for  the  vital  role  they  play  and 
the  excellent  contribution  they  make  to  patient  care. 

We  have  sought  to  recognise  this  in  our  rotation  of  duties  and  our  training 
programme,  and  in  addition  are  now  operating  a  system  which  gives  increased 
salaries  to  good  performers  who  reach  agreed  standards 

Guy's  has  a  team  of  friendly  technicians  participating  in  a  formal  rotational 
programme  which  offers  excellent  training  for  career  advancement. 

Experience  will  be  gained  in  the  following  areas:- 

In-patients,  out-patients,  patient  counselling,  distribution,  ward  top-up, 
manufacturing,  sterile  production,  parenteral  nutrition,  cytoxic  reconstitution  service, 
quality  control,  community  and  computer  systems 

Regular  seminars  and  meetings  on  a  wide  range  of  topics  are  organised  to  develop  (he 
skills  of  the  technicians.  Applications  from  Student  Technicians  would  also  be 
considered. 

Temporary  accommodation  may  he  available,  as  well  as  a  partnership  mortgage. 

For  more  information  or  to  arrange  an  informal  visit,  please  contact  Janet 
Zimmerman  or  Adrienne  Edwards  on  01  955  5000  ext  3615  or  3608. 

Tot  application  papers  please  contact  the  Personnel  Department,  Guy's  Hospital.  St 
Thomas  Street.  London  SE1  9RT,  Tel:  01  955  5000  ext  5092  quoting  ref:  P/232. 

Closing  date:  8th  May  1989 

Aiming  to  be  an  I  qual  Opportunities  Employer 


ST  GEORGE'S  HOSPITAL,  LONDON,  SW17 

PHARMACY  TECHNICIANS 

COME  AND  JOIN  OUR  5  STAR  DEPARTMENT 
*  *  *  *  * 

Applications  are  invited  from  pharmacy  technicians  with  appropriate  qualifications 
to  join  the  pharmacy  team  at  this  major  London  Teaching  HospitaJ. 

We  can  offer: 

*  Varied  and  interesting  work 

*  Comprehensive  topping-up  service  provided  from  our 
Distribution  Centre 

*  Busy  manufacturing  units,  including  Cytotoxic 
Reconstitution 

*  Dispensing  for  inpatients  and  out-patients  in  modern 
attractive  departments 

*  Continuing  education  courses  for  pharmacy  technicians 
This  is  a  progressive  department  with  major  developments  under  way.  The  JAC 
computer  system  is  well  established  here,  and  further  expansions  of  facilities  are 
planned . 

For  more  details  about  these  posts,  or  to  arrange  an  informal  visit,  please 
contact:  Nicola  Nairima.  Chief  Technician,  on  01-672  1255  Ext:  51764. 

Application  forms  and  job  descriptions  are  available  from  the  Personnel 
Department.  Dorcas  House.  St  George's  Hospital.  Blackshaw  Road,  London 
SW17  OQT,  or  telephone  on  01-672  1255.  Ext:  51646. 
Closing  date  for  applications  is  6th  May  1989. 
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APPOINTMENTS 


Professiona 

DtSl  Vl(»t?5 

Representatives 

i 


SCOTLAND  AND  NE  6  NW 
ENGLAND  Ideally  based 
Falkirk  area. 

YORKSHIRE  AND  EAST 
MIDLANDS 
Ideally  based 
Nottinghamshire. 

EAST  ANGLIA,  NORTHERN 
HOME  COUNTIES  AND 
NORTH  LONDON 
Ideally  based  Beds/Bucks. 

DORSET,  WILTS,  HANTS, 
SUSSEX,  SURREY,  KENT 
AND  SOUTH  LONDON 
Ideally  based  Surrey/ 
Sussex 


Procter  &  Gamble  is  one  of  the  most 
successful  consumer  product  companies 
in  the  world.  It  competes  in  a  wide  variety 
of  product  categories  and  has  the  leading 
brand  name  in  many  of  them. 

We  currently  have  vacancies  within 
our  Milton  Detail  force  for  experienced 
Representatives  where  responsibilities  will 
include  gaining  increased  recognition  and 
approval  in  hospitals,  public  health 
departments  and  clinics  for  the  Milton 
Babycare  range. 

Your  background  may  be  in  medical 
sales,  however,  we  will  be  interested  in 
hearing  from  candidates  with  a 
demonstrable  track  record,  a  good  head 
for  technical  detail  and  the  personal 
presence  that  inspires  respect  amongst 
professional  people. 

Rewards  are  attractive  and  include  a 
competitive  salary,  incentive  scheme, 
company  car,  private  health  insurance  and 
expenses  package. 

For  further  information  and 
application  form  contact: 
Sally  James,  Procter  &  Gamble 
(Health  &  Beauty  Care  -  Europe) 
Limited,  Rusham  Park,  Whitehall 
Lane,  Egham,  Surrey  TW20  9NW. 
Tel:Egham  (0784)74003 


PROCTER  &  GAMBLE 


HEALTH  &  BEAUTY  CARE  EUROPE 
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APPOINTMENTS 


Profile  of  a 
brilliant  new 
opportunity  in 
dental  sales. 


New  division,  the  subsidiary  of  a  major 
multinational. 

New  range  of  products,  specially 
developed  to  become  the  leaders  in  their  field. 

What  for  you  may  also  be  a  new  market  - 
the  demanding  professional  world  of  dentists. 

This  is  the  outline  of  sales  opportunity  that 
happens  only  very  rarely. 

It's  an  opening  made  for  well  educated, 
successful  representatives  with  the  enthusiasm, 
energy,  imagination,  determination,  personality 
and  skills  to  build  something  new  into  a  substantial 
turnover. 

Our  client  is  offering  thorough  product 


training,  an  excellent  basic  salary,  car,  first-class 
benefits  pack^g'e,  every  incentive  to  do  well,  and 
one  thing  more... 

The  chance  to  get  your  teeth  into  a  major 
new  enterprise. 

There  are  vacancies  for  men  and  women 
under  40  years  old  who  currently  live  in  London  or 
the  outskirts,  the  Berks. /Hants,  border,  Chorley, 
Lanes,  or  in  Worcester. 

Please  write  with  career  details  quoting 
Ref  CD/224  to  Ray  Diamond, 
Withers  Diamond  &  Wood  Brigdale, 
36-38  Mortimer  Street,  London  W1 N  7RB. 
Phone:  01-255  3063.  Fax:  01-255  3125. 


Lagap 

Pharmaceuticals  Ltd 


require  a 


SALES  MANAGER 

to  take  over  full  responsibility  for  all  the  aspects  of 
Sales  of  our  range  of  generic  and  speciality 
products. 


Candidates  should  preferably  have  experience  in 
Hospital  Contract  work  and  in  marketing  of  generic 
products.  They  should  be  aged  between  30-45  and 
be  educated  to  degree  level. 

Applications  should  be  sent  to: 
Dr.  J.S.  Burton 
Managing  Director 
Lagap  Pharmaceuticals  Ltd 
Woolmer  Way 
Bordon 
Hampshire  GU35  9QE. 


STOCK  FOR  SALE 


FOR 
PRICE  LIST 

QUOTES 
GENERAL  ADVICE 
PLEASE  CONTACT 
MERVYN  GREEN  MPS 

EURIMPHARM 

UNIT  A6.  83  COPERS  COPE  ROAD 

BECKENHAM.  KENT  BR3  1  NR 
TEL:  01-658  2255  TELEX  263832 
FAX:  01  658  868Q   


SPECIAL 
APRIL/MAY  OFFER 
AZANTAC  1 50mg 

TABLETS 

25%  PLUS  2% 


"gURIMPHARM  LT1 
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LABELLING  SYSTEMS 


Simply  tlte  best 


NOW  AVAILABLE   

Simply  the  best 

PATIENT  MEDICATION  RECORD 
LABELLING  SYSTEM 

■  Faster  BEasier  to  use   MFull  drug  interaction 
MFull  BNF  Warning  ■  Direct  order  entry 

AND  YOU  CAN  TRY  BEFORE  YOU  BUY 

Contact  David  Coleman  or  Mike  Spnnce  MPS  For  a  demonstration  or  trial 
PARK  SYSTEMS  LTD 

183  Great  Howard  Street  ftr-f  OQQ  OOQQ  I 
Liverpool  L3  7DL       Tel  Uv>  I  ~^»0  ££00  j 

A  FULL  RANGE  OF  PC  BASED  LABELLING  AVAILABLE  / 


THE  ONLY  NPA  RECOMMENDED  COMPUTER  LABEL  SYSTEM 


ORALABEL  PC 

The  Ultimate  in  pharmacy  systems..." 

*  Versatile,  uncomplicated  labelling. 

*  Quickly  updated  patient  records. 

*  Full  BNF  warnings.  *  Latin  dosages. 

*  Unique  "owings  book"  facility. 

*  Complete  systems  or  software  only. 

For  leaflets  or  a  demonstration,  phone  or  write 


Computer  Systems  Limited 


Village  Workshops,  Prestwich,  Manchester,  M25  8WB 
Tel:  061  773  7909 


John  Richardson 
Computer!  lid 


►  In  Pharmacy  Labelling 

►  In  Auto-Order  Stock  Control 


In  Customer  Service 


In  Systems  Development 

Full  patient  records  with  drug  interactions 

FREEPOST,  Preston  PR 5  KBR  Telephone:  (0772)  323763 


LABELS 


JUST  THE  TONIC 

Pharmacy  Labels  from 

Europe's  No.1  Supplier 
in  Pricemarking 

For  further  details  contact: 
David  Griffiths 

®  ESSELTE  METO  lto 
Spur  Rd,  Feltham,  Middx,  TW14  OTR 
Tel:  01-751  6141 


PRODUCTS  &  SERVICES 


NEON  WINDOW 
PRESCRIPTION 
SIGNS  (&  Others) 


Faylite  Ltd. 
5  Meeting  House  Lane, 
Berkswell,  Warwickshire. 
021  359 1934 


WITH  AN  AVERAGE  READERSHIP  OF  OVER  28,000 
CHEMIST  AND  DRUGGIST  PROVIDES  THE  IDEAL  MEDIUM 
FOR  ALL  YOUR  CLASSIFIED  ADVERTISING  NEEDS. 

CONTACT  DUNCAN  REED  ON  0732  364422 


shop 
design 


aaaflras" 

f  T 

Ft 

T  ■ 

1.  Creators  of  imaginative  concepts  that  work. 

2.  Specialists  in  both  traditional  &  continental  dispensary 
fittings. 

3.  Competitive  prices  &  attractive  finance  facilities  which 
makes  quality  affordable  to  all.  


BRISTOL 
0761  -41  8941 


EXETER 
0392-437791 


9EX 


Specialists  in 
pharmacy  design 
and 

construction 


the  shopfitters 

LUXUNELTD 
8  Commerce  Way,  Leighton  Buzzard 
Bedfordshire 
Telephone:  (0525)  38! 356 
Fax:  (0525)  38276I 


NPA 
APPROVED 


a 

Umdasch 

Fama 


Unit  P,  Kingsway  Trading  Estate 
Kingsway,  Luton,  Beds  LU1  1LP 
Telephone:  Luton  (0582)  4571 1  1 


Apeils  Systems  Ltd 

w 

Approved 
mm  NATIONAL 

Shopfitting  styles  ^s^ffi 
for  modern  selling 

★  Competitive  prices 

★  Attractive  designs          ★  Dispensary  fittings 

*  Unsurpassed  quality       ★  Incredible  space  saving 


SMORFIT- riNQ  &   C  O  NT~F»  ACTI  M  <3 

EXCELLENT  PRE-LAUNCH  OFFER  for  LATEST 
'SERIES  2000'  PHARMACY  SHOP  EQUIPMENT 
backed  by  RELIABLE  4  COMPLETE  CONTRACT  SERVICE 

FOR  DETAILS  OF  OFFER  PHONE 

•01-328-9628* 

28  NOTTINGHAM  PLACE       LONDON  WIMjFD  • 
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ABOUT  PEOI 


Pharmacists  take  a  marathon  break 


On  Apnl  23  over  30,000  runners 
will  line  up  for  the  1989  London 
Marathon,  among  them  45 
pharmacists  taking  a  break  from 
pharmacy  to  pound  26  miles  of 
London's  streets. 

Some,  like  David  Ellis  of 
Torbay,  are  "professionals"  who 
run  for  clubs  and  regularly  enter 
marathons.  Others  just  do  it 
'  'expecting  to  finish" ,  but  all  hope 
for  a  nice,  cool  day. 

Kathryn  Robinson  of 
Ormskirk  took  up  running  '  'to  get 
away  from  the  children",  or  so 
she  says.  She  ran  before  in  1986 
and,  practising  hard,  hopes  to  do 
better  than  4V2  hours. 

Lester  Lee  is  a  '  'young"  entry 
at  38  years  and  will  be  wearing  No 
7227  on  his  "Ask  your 
pharmacist"  vest.  Although  he 
has  not  done  more  than  a  10  mile 
course  before,  the  hopes  to  do  the 
run  in  4-4 xk  hours. 

Richard  Tuffin,  a  "veteran"  at 
58,  is  pleased  that  Charlie 
Spedding  (a  non-registered 
pharmacist)  is  not  running  this 
year,  as  he  says  jokingly:  "It  will 
give  some  of  us  others  a  chance!" 
Richard  says  that  Charlie 
unfortunately  had  to  withdraw  as 
he  is  suffering  from  a  virus 
infection.  This  is  Richard's  sixth 


Membership 
boom  for  Guild 

Membership  of  the  Guild  of 
Hospital  Pharmacists  has 
undergone  a  substantial  increase 
over  recent  months,  thanks  to  the 
introduction  of  flexible  grading. 
With  Guild  members  only  allowed 
to  appeal  against  grading,  a  steady 
stream  of  applications  has  pushed 
membership  over  2,500. 

Meeting  at  the  Weekend 
School  on  April  6,  Guild  Council 
also  heard  details  of  the  1989  pay 
claim  for  a  straight  10  per  cent  rise 
on  all  spine  points,  with  additional 
annual  leave  and  a  two  hour 
reduction  in  the  working  week. 


entry  and  he  is  "expecting  to 
finish",  also  wearing  a  National 
Pharmaceutical  Association  vest. 

The  London  Marathon  this 
year  has  been  organised  by  ADT 
Security  Systems  and  supported 
by  Tandem  Computers. 
Sponsorship  for  pharmacists  has 
come  from  the  NPA,  and  Seven 
Seas  with  their  product  Pulse. 

The  NPA  is  offering  a  donation 


of  £100  to  any  named  charity  or 
the  Society's  Birdsgrove  House, 
to  any  pharmacist  completing  the 
course  wearing  the  "Ask  your 
pharmacist"  T-shirt  or  that  logo. 
To  date  one  lady  and  six  men  have 
taken  up  the  NPA  challenge,  with 
Barrie  Doar  of  St.  Albans  putting 
fun  before  fame  and  aiming  to 
"run  like  a  bird"  festooned  in 
feathers. 


Unichem 's  first  monthly  Counter  Credit  winner,  Reginald  McDamel 
(centre),  receives  his  £5000  cheque  from  assistant  marketing  director 
Tony  Foreman  and  (right)  Roger  Metcalfe,  general  manager  of 
Unichem's  Walthamstow  depot.  "Naturally  I'm  thrilled  to  have 
won, ' '  commented  Mr  McDaniel,  a  Unichem  member  for  15  years. 
'  'It 's  been  a  marvellous  start  to  1989,  as  I 've  only  just  returned  from 
Unichem 's  trip  to  India! 


Mr  Lewis  of  Lewis ',  Wembley,  one  of  the  winners  of  the  Gillette  "Watch 
your  profits  rise ' '  competition  for  1  'estric,  receives  a  video  recorder  from 
Rob  Yateman,  trade  promotions  co-ordinator  for  Gillette 


Clinical  award 


Miss  Christine  Clark  has  won  the! 
1989  Schering  Award  made  by  thel 
College  of  Pharmacy  Practice,  fori 
her  contribution  to  clinical! 
pharmacy. 

Miss  Clark,  director  oil 
pharmacy  at  the  University! 
Department  of  Pharmacy,  Hope! 
Hospital,  Salford,  played  a  major! 
part  in  developing  a  clinically-l 
based  Masters  Degree  in  hospital 
pharmacy,  a  programme  which! 
now  accepts  students  from  all 
over  the  world.  She  wasl 
appointed  the  UK's  first  clinical 
pharmacist  in  1978  and  wasl 
chairman  of  the  UK  Clinica 
Pharmacy  Association  1985-1988. 


Golf  club 
captain 

Sandy  Armstrong,  a  proprietor 
pharmacist  in  *  Peterhead,  has 
been  elected  club  captain  ol 
Cruden  Bay  golf  club  on  the  East 
coast  of  Scotland.  Mr  Armstrong 
opened  his  pharmacy  some  19l 
years  ago  and  became  one  of  thel 
first  to  join  the  Vantage  symbol 
group  in  1975. 


APPOINTMENT 


Braun:  Marketing  director  Joni 
Hadley  is  leaving  the  UK  to  takl 
up  an  appointment  in  India  for  th<flj 
Gillette  Group. 


Typesetting  and  graphics  by  Magset  Ltd,  Sidcup,  Kent.  Printed  by  Riverside  Press  Ltd.  Whitstable.  Kent.  Published  by  Benn  Publications  Ltd,  Sovereign  Way.  Tonbndge,  Kent  TN9  1IW  • 
Registered  at  the  Post  Office  as  a  Newspaper  18/18/24s  Contents  :  Benn  Publications  Ltd  1989.  All  rights  reserved.  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retrieval  system  or  transmitted  in,j-i 
any  form  or  by  any  means,  electronic,  mechanical,  photocopying,  recording  or  otherwise  without  the  prior  permission  of  Benn  Publications.  .  I 
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You've  always 
had  a  decongestant 
for  heavyweights 


now  here's 
the  first 
for 

lightweights 


Blocked  up  nose,  runny  nose,  catarrh  and  hayfever  can  get 

r  customers  down,  whatever  their  size. 

And  now,  for  the  very  first  time,  there's  a  unique 
|:ongestant  formula  that  can  get  them  back  on  their  feet, 
ptever  their  age  —  right  down  to  1  2  months. 

Congesteze  Syrups. 

Pleasant,  orange  tasting  Congesteze,  taken  as  a  twice 
y  dosage,  has  active  ingredients,  Azatadine  Maleate  and 

CONGESTEZE 

T,  ALL-ROUND  RELIEF  FROM  BLOCKED  UP,  RUNNY  NOSE,  CATARRH  AND  HAYFEVER 

bing  Information  Congesteze  Syrup:  Clear,  colourless  to  light  yellow,  orange- flavoured  syrup  The  syrup  contains  1  mg/5ml  Azatadine  Maleate  USP  and  30mg/5ml 
tsphednne  Sulphate  USP  Congesteze  Poediofric  Syrup:  Cleor,  colourless  to  light  yellow,  orange-flavoured  syrup  containing  0  25mg/5ml  Azatadine  Maleate  USP  and  7  5mg/5m1 
iiphednne  Sulphate  USP   Use  OS  antihistamine  and  decongestant:  Azatadine  Maleate  is  a  long-acting  antihistamine  with  onti- serotonin  and  anticholinergic  properties 
iiphednne,  an  orally  administered  vasoconsfnctor,  produces  a  gradual  but  sustained  decongestant  effect  causing  little,  if  any,  'rebound  congestion'  and  facilitates  shrinkage  of  congested 
I  upper  respiratory  areas  Congesteze  is  indicated  for  the  relief  of  symptoms  of  upper  respiratory  mucosal  congestion  m  allergic  rhinitis  Dosage  and  od ministration:  Syrup  The  usual 
nl  twice  daily,  but  this  may  be  increased  to  t  0ml  twice  daily  in  severe  cases  Children  6-12  years  of  age  Syrup  2  5  to  5ml  twice  a  day  or  Paediatnc  Synjp  2-4  5ml  spoonfuls  ( 1 0-20ml) 
ly  Children  1  -6  years  of  age  Paediatnc  Syrup  one  5ml  spoonful  in  the  morning  and  at  bedtime  Contra- indications,  warnings  eta  Congesteze  is  contra-indicoted  in  patients 
■g  MAO  inhibitor  therapy,  cardiac  osthma  or  with  a  known  hypersensitivity  to  any  of  the  constituents  Although  pseudoephednne  causes  virtually  no  pressor  effect  in  patients  with  normal 
'ressure,  Congesteze  should  be  used  with  caution  in  patients  with  cardio- vascular  disorders  and  those  bemg  treated  with  beta- blocking  agents.  Use  with  caution  in  patients  with  prostatic 
why,  unnary  retention,  glaucoma,  slenosing  peptic  ulcer  or  pyloroduodenal  obstructions  Although  drowsiness  is  infrequent  and  impairment  of  psychomotor  function  is  not  manifested  at  the 
ended  dosage  of  Azatadine  Maleate,  patients  should  be  warned  about  engaging  in  mechanical  operations  requmng  mento!  alterlness,  such  as  dnving  a  car  or  operating  machinery,  etc 
ividuol  response  has  been  determined  Congesteze  should  not  be  given  to  pregnant  women  or  nursing  mothers.  Side  effects:  Congesteze  has  caused  no  senous  or  unusual  adverse  side 
ier  reported  or  determined  by  laboratory  tests  The  syrup  is  welt  tolerated  and  side-effects  are  generally  dose-related  and  transient  Side-effects  most  frequently  reported  are  those 
associated  with  antihistamine/decongestant  preparations  such  as  drowsiness,  epigastnc  distress,  weakness  and  nervousness  etc  Overdosage:  in  the  event  of  overdosage,  emergency 
should  be  started  immediately  Treatment  ol  signs  and  symptoms  of  overdosage  is  symptomatic  and  supportive   Legal  category:  Syrup  and  Paediatnc  Syrup  P  Package 
Hesi  Syrup,  Paediatnc  Syrup  120ml  bottles  Product  licence  numbers:  Syrup  3478/0058,  Paediatnc  Syrup  3478/0099  Basic  NHS  price/ G.T.P:  Syrups  £15  16  (»  l  2)  £1  99  rsp 
IVarrick  Pharmaceuticals  Limited,  Mildenhall,  Bury  Si  Edmunds,  Suffolk  IP28  7  AX,  England  Subsidiary  of  Schenng-Plough  Corporation,  USA. 


Pseudoephedrine  Sulphate,  and  comes  in  two  formulations. 

There's  Congesteze  Paediatric  Syrup  for  one  to  six 
year  olds  and  Congesteze  Syrup  for  over  sixes  and  adults. 
Both  are  prescribable  and  now  also  available  for  pharmacy 
recommendation. 

Build  up  your  stocks 
now.  It'll  go  down 
well  with  everyone. 


CONGESTEZE  I  CONGESTEZE 


ALL  ROUND  RELIEF  FROM 
8LOCKED-UP,  RUNNY  NOSE 
AND  CATARRH 

SIMPLE  TWICE  DAILY  DOSAGE 


ALL  ROUND  RELIEF  FROM 
BLOCKED  UP.  RUNNY  NOSE 
AND  CATARRH 

SIMPLE  TWICE  DAILY  DOSAGE 
E3<  "  B 


■i- 


ONE  TO  SIX  YEARS  ei20ml 


FOR  CHILDREN 
OVER  6  YEARS 
AND  ADULTS 


ei20ml 


Since  last  year's  relaunch,  we've  almost  doubled  the  sales  of  Mycil.  And  this  year 
we're  redoubling  our  efforts. 

With  £1/2  million  tactical  spend  including  a  specially  selected  range  of  sporting 
press,  dramatic  posters  in  sports  centres  and  some  very  persuasive  point-of-sale 
material,  we'll  be  helping  you  make  sure  Mycil  moves  off  your  shelves  faster  than 
ever. 


So,  if  you  enjoy  the  race  for  even  greater  success,  order 
your  New  Formula  Mycil  stocks  now. 


EVANS 


MYCIL 


NEW  FORMULA  MYCIL 


